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Umver51ty of Rajasthan, Jaipur

M.A. (Electronic Media Journalism)

Subject Code : EM]
Course Category
CC: Compulsory Core Course
CE : Core Elective '
Dis. - Dissertation
PR]J : Project Work
Contact Hours Per Week
L : Lecture
T : Tutorial
P :Practicals

[}

Scheme of Examination

1 Each theory paper EoSE shall carry 100 marks. The EoSE will be of 3 hourse
duration. Part 'A’ of the theory paper shall contain 10 Short Answer Questions of 20
marks, based on knowledge, understanding ahd applications of the topics/texts
covered in the syllabus. Each question will carry two marks for correct answer.

2 Part "B' of paper will consist of four questions (with internal choice) of 20 marks each.

Course Structure :
The details of the courses with code, title and the credits assigned are as given below.

Eligibility :

Eligibility for admission in M.A. (Elec!:romc Media Journalism) is first bachelor degree in
any discipline from a recognized university with a minimum of 50% marks. Reservation of
seats/ relaxation of marks for different categories will be given as per university rules.
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~ University of Rajasthan, Jaipur
M.A. (ELECTRONIC MEDIA JOURNALISM) Syllabus

Semester Scheme .

L ’ o B L
{ s, Sglgff i "cm Title % ;?f g
| < O F
| FIRST SEMESTER |

1. | EMJ101 ¢ News Concepts and Reporting Techniques . | CC 06
2 EMJi02 ! Photo Journalism | o lcc| o
3 |EMJ103 | Writing for Media__ R SR
4 EM] 104 | Contemporary India : " | CE 06
5 EM]lOS Hisbory of Journalism | : - : rCE 106
6. |EMJ106 | Introduction ho}oumahsm and Mass Communication. CI‘!L - _*Oéﬁ 3
] [
| . | SECOND SEMESTER T B
} 1 EMJ 201 Radio Journalism & Production e 06
(2 [EMJ203 | MedialawsandBthis . locy e |
'3 | EMJ203. | Photojournalism (Practical) cc | 06
‘4. |EMJ204 . | Television ]ouma.lism: ICE 06 Mj
{5 1 EMJ205 | Evolution of Broadcasting in India L CE ! 06
l'e EM] 206 | Computer Appﬁcaﬁons in Media ‘ CE f 06

.~ | THIRD SEMESTER o o o
1 |EMJ301 | Television Production Theory L LcClo06
2 |EMJ302 | Television Production Practical S
3 | EMJ303 | Radio Production (Practical) lcc| o6
4 |EMJ304 |Human Rights and Media cE] 06 |
5 EMJ305 | Electronic Media Management _ _laE L 06

EMI3{}6 Communication Research . | CE ( os
:1 FOURTH SEMESTER _ I
1 EMJ401 | New Media ccl o
2 'EMJ%02 | Cinema Studies : colo
'3 | EMJ403 | Dissertation / Documentary ccl oo
r-*:_- i EM] 404 Advertising and Marketing Communication | CE 06 ‘
I's l EM] 105 Public Relations and Corporate Communication ¢ Ck - ﬂi
é 'l EM] 106 : Development Communication ccs e o
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MA ( Electrﬂmc Medla ]oumahsm)
Syllabus for ‘o

: ﬂnit-l

Meaning, Defirition and Concept of News, News Value; News zlements, Type of News ~ Hard
and Soft News, News Sources, Qualities of a good Reporter; chalienges and responsibilities,

Types of reporters-Stringers, Reporters and Correspondents, Types of reporting: Objective,
Interpretative, Investigative, Crime, Specialized Reporting-Sports, Court, Legxslatu*e Science,

. Lifestyle and technology.

Unit-II

Structure of News: Five Ws and One H., Intro/1Lead- Types , Organizing the News Story: Angle,
Attribution, Quote; Background and Context, Checking Facts: Ensuring Accuracy, Objectivity
and Balance in News Story .

Unit I

Different.Styles- of. News.avriting, Inverted pyramid style, Feature style, Sand Clock style
Intetviews: deﬁmnon types & [reparation of Interviews, Press Release, Press Conference, Press
briefing, Meet the Press, Fress Room ard Press tours. Live coverage, breaking news, mobile
Joumahsm : - ’ ' o

- Suggested Readings:
1. Kamath, MV, Professional Journalism. Vikas Publishing House, New Delhi.
2. Sahay, Uday, Making News Handbook of the Media in Contemporary India, Oxford University
Press, New Dethi.

3. ‘MacDougall, Curtis D., Interpretative Reporbng, Macuullan, New York.

4. A Manuat for News Agency Reporters, Indian Institute of Mass Communication, Delh,

S, Aggawal, Veerbala, Gupta, V.S, Handbook of }onmalism and Mass Communication, Concept
Publishing Co., New, Delhi.
Murthy, RK., Fraeiam:mg Alexander, Louis.;. Beyond the Facts: A Guide to the Art of

.-

. Feature thng, Gulf Publishing Co., Texas.

7. Metzer, Ken,, Creative Interviewing. Prentice Hall, New Jersey.

2. Mehta, DS., Mass Communication and Journalism in India. Allied Publications ., Bombay.
9. Ray, Tapas, Onlme}’oumahsm A Basic Text, Cambridge University Press India Pvt Ltd.
10.  Joshi, Prof V K,Onlijié Jounralism, Enkay Publishing House

11. Chauhan Swah,,Pant NC, Hmdbook Of Online Journalism, Kanishka Publishers Distributors
12. Ward MkejoumahsmC)nIme, Flsevier India

13.  Rao N. & Meena Raghvendra, Feature Writing, PHI Lfammg Private Limited, Delhi,

14, Shrivastava KM., Social Medla in Business and Governance, Sterling Publishoers, Uclhi
15, Ward, Mike. Journalism Onkine, Focal Press, Oxford

16, FmEd, ¥ wdE (FWEs), §en @ SRR o, e B T seedl, JuRR, 2000

17 FRE YoM 37 o v B T s SR, 2010
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Unit I

<= History and development of photograph}r-Cafﬁe%a Types - Box camera, Polaroid cameras, Single

lens reflex cameras, Auto SLR cameras, Twin lens reflex cameras & Digital cameras ; Principles
of composition, lighting; Photorequipments- lens types and functions, film-types and functions,
Tripod, lens-hood and reflectors. Shots, Focus, Aperture, Shutter speed, depth of field, focal
length: White Balance Exposure techniques; Filters and Exposure meter.

Unit IT

Photo Journalism: Writing Photo Captions, Photo Features and Photo Essay; Qualities essential
for photo ;oumahsm hhemet Photo Journalism; Characteristics of Photojournalism.

Unit- T

Techniques of Photojournalism - blur, freeze, panning ; Selective focusing, Frame within frame;
Zooming, long Exposure, Panorama; Fill in flash, flash away from camera, Candid Photography,

Digital Photography-

Suggested Readings:
Carltna, Reuel Golden, Master of Photography,

Uptom, John and Stone, fim, Photography by Barbara Londen, (Prentice Hall)

Aiyer, Balakrishna, Digital Photojournalism '

Chandra, PK, Visual Communication and Photojournalism, Swasti Fublishers, Delly,
Langton, Loup, Photojournalism and Today’s News: Creating Visual reality,

O

Principles and methods of effective writing for mass media. , Difference between writing for
different medium — TV, Radio, Newspaper, Magazines & Web.
_ ‘ UNIT- _
Writing feattres- Meaning and concept of features. ;Typés of {eatures, ingredients of feature
writing
UNIT-HI

Writing for Various Target Audiences. ; Different types of writings : Travelogues, biography,
Memoirs, film review. Writing Andtor reads/Dry Anchor, Bullet Points, Graphics, Documentary
Scripts

Suggested Readings:
1. Ganesh, T.K., Essentials of Mass Media Writing, Authorspress, Delhi
Gupta, Om, Basic Aspects of Media Writing, Kanishka Publishers, Distributors, New Delhi
Raman, Usha, Writing for the Media, Oxford University Press, New Del
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UNIT-1

g Media and Democracy, Galient features of the Indian Constitution: fundamental rights and

duties, directive prmapl% of state pohcy, Parliament and State Ifgrslatn'e Asaembl) 6: Counil,
UN!I'-—II '

Electoral bvsfem and- 1Zefor'ms SlIengﬁrenmg of deinocracy, National integration. Centre-State
Relations. Panchayati Raj, Lokpal.

UNIT-I

India's foreign policy, Economic Development Growth, GNP, remcval of poverty and disparity
in distribution. of income; plan making, formulation & evaluation. Present State of agriculture

and industry.
Suggested Readings :

1. India Year Book. Publications Division, New Delh:z
Kagzi, M.CJ. The Constitution of India, Metropohmn Book Compan y, Delhi.
Basu, DD, Introduction to the Constitution of India, LemsNexxs, burgaon, Haryana
Datt and Sundaram, Indian Economy, 5. Chand, New Delhi
yaER, L FHER, AFAd, € U9 (H9RE), SRR AR wmffarﬂwmﬁm*ﬁ WA,
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Concept of Journalism-nature, scope, function and types (sucn as advocacy, campaign,
investigative, immersive and citizen journalism}

UNTIT-I :
Origin and development of the press and news agencies in India. The press and freedom
movement, Press : problems and prospects. New trends in journalism af‘Er mdependemn Rise
and growth.of journalism in Rajasthan.

UNIT-I
Traditonal Media: Folk Dances, Folk Theatre, Folk Music, Puppetrv Ways and means to keep
them alive in the face of popularity of tﬁeeleci:omC media.

Sug\gested Readings:
1. Parmar, Shyam, Traditional Folk Media in India. Geka Books, New Delhi.
2. Raghavan, GN.S., The Press in India: A New History. Gvan Books Pvt. Ltd., New Delhi.
3. Natarajan, J., History of Indian Journalism, Publications Divisicn, New Delhi.
4. Parthasarathy, Rangaswami, Journalism in India. Sterling Publishers, New Delhi
5. f e e B0 oaeRal e ARd! UBIET SAEEE
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" introduction to Communication, Definifion and Concept of Communication, Elements in the
Process of Communication, Types of Communication: Intra-personal, Interpersonal, Group and |
Mass, Communication, Mcdels of Mass Commummhon, Anstoﬂes model Laswell mode], !
Shanon and Weaver model, Osgood’s model.

Unit - II
Theories of Communication, Dependency Theoty. Cultivation Thecry, Agenda Setting Theory,
Use and Gratification Theory, Hypodermic Needle Theory, Limited Effects Theory , Media
Theories: Authoritarian, Libertarian and Social Responsibility Theory, Interactive Theory : One
step flow, Two step ﬂuw (Oplmon Leaders), Mulii step flow
' | Unfé- I "

Journalism: Concept, Role of Journalism in Society, Journalism and Democracy: Concept of
Fourth Estate , Journalism: Contemporary Issues and Debates, Types of Journzlisim: Alternative
Journalism, Citizen Jouwrnalism, Yellow Journalism, Investigative Journalism, Advocacy
Journalism.

Suggested Readings:
1. Ma Quail, Denis., Mass Communication Theory: An Introduction. Sage, London.

2. DeFleur, M.L. and S. Ball-Rokeach., Theories of Communication. Longman, New York.

3. McQuail, Denis and Windhl. Communication Models for the Study of Mass
Communication. Longman, London.

'y |

Werner, Severin J. and Tankard W. James., Communication Theories. Ongm, Methods, !
Uses. Longman, London.
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Unit-]
Radio as a medium of mass communication, Development of xadlo in India, Radio as a tool of
development, Basics of Radio Produchon, chrophones (Types zmd Importmce) Radlo Studio
SetUp

Umt—H _ _
Radio Wnnng, News wntmg, Preparation of news. buﬂetm \«anous formats of news and
programmes, Art of writing different radic programme formits (Talk, Play Feature and
Commentary)

- Unit-I1
Production and Presentation, Voice Training: Effective vse of voice (Enundation, Flow,
Pronunciation, Modulation), Radio Interviews-Prepiting and’ Plannmg, Types of Interviews on
Radio, .Livé and Recorded Interviews, Moderating skills for radio discussion programnes,
Handling: interactive live transmission, Futare of Radlo, FM, Internet Radio, Satellite Radio,
Community Radio: Concept and Importance S

Suggested Readmgs o

1_, .The Kriown World of Broadcast News A]av Das, MLE: pubh,‘her& : -

2. Handbook of Télevision and Radio Broadcastmg, Ved Prakash Gandhi, Kam:hxu u‘)hshers
3. Radio Jocl\evmo and News Ancbormg, Aruna- Zacharmh Kam.,hka Publishers

4. Radiocand TV Joumahsm,jan R Jonge and PP Singh

5. History of Broadcasting in India. Kaushalendra Saran Singh, Kanishka Publishers

¢ Broadcast Journalism, C8 Shrivastava , RK Parekh. Crescent. Publishing Corporation.

‘ Electromc Media Lekhan (Hindi), Harish Arora

8. Akashvani Ki Awaz ka Jadugar Udghoshak (Hindi), Alok Saxena, Kanishka Publishers

9. "Electronic Yug mein Patrakarita ka Badalta Swarup (Hindi), MeenakshiVashishta, Rajasthar
Hindi Grantha Academy

10. Media Lekhan aur Sampadan Kala (Hindi), Govind Prasad and Arupam Pandey. Discovery

4 Pubhshmg House

Historv of press laws in India. Freedom of speech and expression and their limits; Parliamentary
prrvtfeges Contempt of court, Law of defomation. Relevant provisions of Indian Pansi Code
with reference of sedition, crime against women and children; laws dealing with nbscenity;
Official Secrets Act, 1923. Right to Information Act. Press and Registration of Books Act, 1867

UNIT-II
Working journalists and Other Newspaper Emplovees (C ondmon of Service & Miscellaneous
Provisions) Act, 1955. '
Copyright Act. Press Council Act. Indecent Representation of Women Act. Cable Television
Agt Ivformation Technology Act, Drugs and Magic Remedies Act

UNIT-IO
Ethiical problems including privacy, right to reply, communal writing and sensational
and yellow journalism; Press Council of India and its broad guidelines for the press and othe-
protessional organizations, Guidelines for broadcast Media.

Accountability and independence of media.
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11.
12.

13.
14
15

16.

18.

19.

BRS

Rend'—fs of the First Press Commissien (1954) and the Second Press Commission (1982).
Basu, Durga Das, The Law of the P'ress in India. Prentice-Hall of India, New Delhi.
Kagzi, M.C.]., The Constitution of Indla ‘Metropolitan Book Co., Delhi.

Sorabiji, Soli ]., Law of Press Censorship in India. H.M. Tripathi Fvt. Ltd., Bombay.
Radhakrishnamurti, Baddepudi., Indian Press Laws. Indian Law House, Guntur.

' Report of the Second Préss Comumission (19872), Govt. of India, Publications Division.

Noorani, A.G. (Ed.)., Freedom of the Press in India. Nachiketa Publications Ltd., Bombay-
Rayudu, C.S. & Rao Dr.Nageswar 5.B,, Mass Media Laws and Regulations, Himajaya
Publishing House, Delhi.

Venkateswaran, KS, Mass Media Laws and Regulations in India, Asian Mass

Communication, Singapore.
Grover, A.N., Press and the Law, Vikas Publishing House Pvt, Ltd, New Delhi.

Nordenstreng, Kaarle and Hifti Topuz (Eds). Jowmalist: Status, Rights and
Responmbxht:eslntemahmml Organization of Journalists, Prague.

Kataria, Dr.S.K Right to Inforamation, National Publishing House, New Delhi
Medamala: M;; Media Law and Ethics, PHI Learning Private Limited, New Delhi, 2010

Johal, Prof. Navijit Singh, Media Ethics : Issues and Concerns, Publication Bureau, Punjabi
University Patiala, 2012.

Shrivastava K.M., Media Ethics: Veda to Gandhi and Beyond Publlcahon Division, New

Delhi.

Shrivastava KM., The Rxght to Informahon A Globa_l Pcrspev. tive, Lancer Publishers &
Distributors, New Delhi.’

Kataria, Dr. Surendra, Right to Information : Lessons and Implications, National
Publishing House, New Delhi.
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External Assessment & Viva ~ 70 marks
Internal Assessment - 30 marks

Students will be given practical training in Photojournalism and produce any five of the
following :

Students will give visual documentation of shooting fast and slow events.

Students will give visual documentation of shooting news stories/ news features.
Students will give visual documentation of shooting sodal/environmental themes.
Students will provide evidence of effective caption writing to pictures

Students will give visual documentation of handling themes in Black and White
Students will pmvxde evidence of effectively handling Digital camera/ pbotngmph\

Suggested Readings
1. Wright, Tervence; {1999}':[11&.Phowgz'aphy Hahdbool;. Londorn: Routledge.

) RS e 3-»-1-&«.?:-5}“:-_‘-,“. 22
. qu [ e )
-0 DPR'&/U"WV

F
1 I 'gj [ ———
r TerSIy g;ef? £ T




Lister, Martin. {1995) The Photographic Image in Digital Culture. Lendon: Routlege,
Freeman, John. (1993). Practical Photography How to G et the Best Picture Every Time.
London: Ultimate Editions.

Hedgecoe, John. (2001). How to Take Great Photographs. London: Brown Limited.

Keene, Martin. (1993). Practical Photojéurnalism: A Professional Guide. London: Focal
Press. :

7. Busch, David D. (2005) Mastering SLR Digital Photography Boston: Thomson.

8. "Evans Harol_d. (1978). Pictures on a Page: Photojournalism and Picture Editing. California:
9. Wadsworth Publish

o»q.,n dae 21D

Umt-I

Strengths/ weaknesses of TV as a News Medium; Using the TV Camera camera parts, sho's and
angles for news coverage; Organisation and Working of TV Newsroom- Input, Qutput,
Ass‘:f’nment DEBI(S‘ Flmchonanes and their roles - reporters, copy editors, input editors, output
editors, news producers cameramen, video editors; Backroom researchers, Archives peopls,
graphic artists

Unit -IT -
TV News -~ Values and Priorities for TV, comparison H’:ith other news media; Significance of
News as it happens - Breaking news : definition and practice ;. Reporting skills: understanding,
deadlines, gathering information, cultivating sources, spotting/ designing a story; Presentation
skills: VOs, voice modulation, body Janguage; Piece-to camera (PtoCs ) ; Interview skills :
significance of sound-bytes, vox pops, door-steppers, 1ong interviews. ,
: Unit-IH ;
Scripting for TV News : thinking audio and video ; Writing to Pictures and in Conversational :
Style ; Formats of News Scripts ; Preventing information overload and Significance of ?
~ Silence and Natural Sounds; Writing Anchor Leads, VO scripts ; Basics of Video Editing -Dos |
and Donts ; Compilation of a news hulletm headlines, individual stories,the run downs, teasers, |
live feed ; The LIVE Report- Phonos, Stand Ups, OBs, Walkabouts; The Anchor - Role and Skills !
: ew's sense, screen presence, alert mind, interview skills, ad-libbing. |
. . I

Suggested Readings: ;

Writing for Television, Radio and New Media by Hilliard R.I; Wadsworth, Denmark. {
Reporting for TV by Lewis C.D., Columbia University Press. '
Television and Popular Culture in India by A Mitra, Sage Publications, London.

India on Television by Malin Mehta, Harper Collins

Before the Headlines by Chandrakant P. Singh, Macmillan India Ltd 1
Television and Social Change in Rural India (2000} by Johnson Kirk, Sage Publications i
Flectronic Media by Ramesh Jain, University Book House (Hindi)

Television Production by Devvrat Singh, MLCRPV (Hindi) !
TYER, o), R § AR 3R JaRer A, wEper gereE, g i, 2011

10. 9994, € Holg (WUTed), seagii-e WIS, Towen fBR TV adTE, SR, 2009
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Unit
. Inventon ot Radio and its advent as a tool of information/entertainment
Evclution of Radio as a tool of Mass Commumcatzon during World War-1I and the modern
world
Histery of Radio in India : Pre-Independence era. Start of Indian Radio Broadcasting -
Emergence of All India Radio / Akashwani. Development of Radio Broadcasting in India: Public
Servue Commercial and (,ommumty service
Unit I
Evohmon and development of TV; Strengths and weaknesses of the medium
History of TV in India - SITE, Growth of Deordarshan
Public Service and Commercial TV Broadeasting
Emergence of Cable and Satellite Television in India
Formation of Prasar Bharati -Its Role and Lumts Private News Chzumels Growth and Current
Challenges
Unit I¥
History of Internet — Aitema{e Visions of written and andio-visnal commumcatxon
from Instant Communication to Virtual Reality

Growth and Prospects of Dtgﬁal India ; Social Media and Challenges to Mainstream Media

Suggested Readings
1. Kumar, Keval ]., Mass Commum@hon in India. jaico, Mu.mbal_

2. India on Television by Nalin Mehta, Harper Collins

3. Before the Headlines by Chandrakant P. Singh, Macmillan India Litd

4. Handbook of Television and Radioc Broadcasting, Ved Prakash Gandhi, Kanishka Publishers

5.  Electronic Yug mein Patrakarita ka Badalta Swarup (tHindi), Meenakshi Vashishta, Rajasthan Hindi
Grantha Academy

6. TR, o, ARG A TWER R TURT AR, IErew uaTeH, 7 el 2014

7. ArEE, S w9l (dues), saeite Mew wwenm R T arsed), SagR, 2009
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Computer operahons and concepts, History and Characteristics of Computer Functions and
types of Operating System, Computer Software and their Applications. Versions of MS Windosw,
Working with MS Windows Operating System Desktop Operations, Windows Explorer, Files
and Folders, Control Panel, Basic concepts of word processor, Tools and Menus of MS Word,
Importance of Shortcut key, types of font, Formatting a Page by usirig different tool of MS Word
like Page Setup, Text and Paragraph Formatting, Computer typing.

Unit-l
Uploading Videos through FTP, Introduction to Window Movie Maker, Various tools of
Window Movie Maker and its uses, Various types of Video and audio file formats, Process to
Convert and Send the Videos on fip servers.

Unit-III
Basics of Multimedia, Concepts , Definition and Elements of Multimedia, Applications of
Multimedia, Components of Multimedia, Picture files, History and Development of Internet,
History and Advantages of Internet, Types of Internet Connections, Interconnecting Protocols-
TCP 1P, FTP, HTP, WWW. Web page Websites, web browser, Search Engines, Internet Services-
Chatting Blogging, Email and Video Conferencing
Suggested Readings:
1. ITTools and Application by Satish Jain BFPB Publication
2. Computer Fundamental {Hindi and English} by Pradeep and Priti Sinha, BPB Publication
3. Computer and Information Technology Fundamentals by Ashok Sharma, College Books
4.  Web Patrakarita by Shyam Mathur, Rajasthan Hindi Granth Academy

12 DYR’%' /C’T:
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Understanding the camera, Video Camera-T' ypes— Camcorders, ENG, EFP, Studio Cameras,
Camera mounting Equipment- Monoped, tripod, studio pedestal, Special Camera mounts, Video
Camera features and parts- White balance, Focus, Depth of field, Aperture, Shutter , 200m,
Filters, Aspect Ratio, Lenses- Different types; w‘xde angle, zoom , telephoto, Production process
and techniques, Visual Grammar- Composmon, Classification of shots, Camera Movements, Rule

of thirds, Stages of production - Pre production, Production & Post Production, Lighting- Three
point Lighting, Reflectors, Lighting grid, Lighting accessories, Sound - characteristics, Signal to
Noise Ratio, acoustics, types of Microphones, Writing for Television- Story boarding and Script

' wntmg, Voxce Broadcast Shﬂs Enunﬂahon, Flcw, Modulauon

UnitO
Rasics of Television Studio, Single Camera and Multi-camera set-ups, PCR, VIR, Mult Preview
Monitors, Video Switcher, andio mixér,, Talkbacks, Floor Plan, Floor Manager- cues and
commands, Operational ifems and Controls of Studio, Use of Teleprompter.
.. . Unitli =

‘Basics of Video Editing, Grammar of ed:tmg, Liner / Nonlinear I:,chtmg, transitions, Nonlinear
editing Software and Digital Effects, Video and Broadcast Technology, Analogue and Digital
Technology, Video Tape Formats-VHS,U-Matic, Beta, Mini DV, HD, Broadeast Standards-NTSC,
Pal, SECAM, Satellite & Cable TV Broadcasting

Suggested Readings

Television Production Handbook, Herbert Zetil, Cengage Learning

Video Production, Vasuki Belavadi, Oxford University Press

Producing Videos, Martha Mollison, Viva Book:

Video Production Handbook, Gerald Millersor; Focal Press

Basics of Video Production,-Des Lyver, Graharm Swainson, Focal Press

Basics of Video Lighting, Des Lyver, Focal Press

Television Production: (Fiindi), Dev Vrat Singh, Makhanlal Chaturvedi Vishwavid valaya
Video Production (Hindi), Gopal Smgh, Kanishka Publishers

O NN W

Exfernal Assessiment & Viva - 70 marks
Jnternal Assessment ~ 30 marks

Students will be given harids-on practical training of television and studio production and will
create any five of finefoIIOng Tele-Productions :

. Students will produce news stories.

. Students will prodiice group programs like discussions, features.

. Students will make advertisements, talk shows, etc

. Students will make short fictional or message films on social/ environmental themes.
Suggested Readings

1 Television Production Handbook, Herbert Zettl, Cengage Learning

2 Video Production, Vasuki Belavadi, Oxford University Press

3 Producing Videos, Martha Mollison, Viva Books

4 Video Production Handbook, Gerald Millerson, Focal Press

5 Basics of Video Production, Des Lyver, Graham Swainson, Focal Press

6 Basics of Video Lighting, Des Lyver, Focal Press

7 Television Production {(Hindi), Dev Vrat Singh, Makhanlal Chaturvedi Vishwavidyalaya
8 Video Production (Hindi), Gopal Singh, Kanishka Publishers
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External Assessmerit & Viva - 70 marks
’ Imema] Assessment - 30 marks

students will be given' prdcucal training ire Radm Production and create an % five of the following

-Recording of radio programma/ News Swories
-Voice/ presentation skﬂls on radio *
-Preparing of news buﬂeml /news piece for {Eldiﬂ
-Feature writing for radio

-Moderation of a radio talk show

-Conduction of radio interviews

-Script writing for a radio play

Suggested Readings :
The Known World of Broadcast News, Ajay Das, MLS publishers
‘Handbeok of Television and Radio Broadrasting, Ved Prakash Gandhi, Kanishka Publishers
Radio Jockeying and News Anchoring, Aruna Zachariah, Kanishka PIIb]IShEI‘S
Radio and TV Journalism,Jan R Jonge and PP Singh
History of Broadcasting in India, Xaushalendra Saran. Singh, }\amshka Publishers
Broadcast Journalism, CS Shrivastava , RK Parekh, Crescent Pubhbhmg Corporahon
‘Electronic Media Lekhan{Hindi), Dr Harish Arora =~
Alashvani Ki Awaz ka Jadugar Udghoshak {(Hindi), A]ok Saxena, Kanishka Publishers
Electronic Yug mein Patrakarita ka- Badalta Swarup (meh) Dr Meenakshi Vashishta,
Rajasthan Hindi Grantha Academy
. Media Lekhan aur Sarnpadan Kala (Hirgdi), Dr. Govmd PTand and AJleam Pandey,
' D:scovery Pubhshmg HOUSE . -

000N Ok W

o=
=

Unit-1
Human Right- concept, meaning and challenges.
Human Rights under UN Cha.rbsr—CounEﬂ on Human Rtvht“- international Covenants on
Human R:ghts : . :

Unit-I
UDHR 1948- Comrentmn on Civil and Political R).ghfs. 1966 UN Conventions on Economic,
Social and CuIturaI Rigits. Environmental Rights. 1966- India and Universal Declaration.
Human Rights in Globalized World. Right to adequate Food, Education, Information,
Employment Guarantee, Health and Hygienic, domestic Violence and Ri ghtn of acrused and
suspected person.

Unit-111
International Human and Civil Rights Organizations — Amnesty International
Hurran Rights Commissions in India — NHRC, SHRC, Human Rights Gourts in districts.
Human Rights and Media
Agenda setting- framing of issues- newsworthiness- Human Rights mechanism and the
agencies. '
Assessment of reports- reporting and writing for Human Rights and courts.

Suggested Readings

Gopala Bhargava: Human Rights Concern of the Future; New Delh, Gy an bocks, |
1.0, Aggarwal: International Law & Human rights; Allahabad, Central Law Fublication:
NJ Whesler and Timothy Dunne: Human Rights in Global Pohuc* Tondon, Cxford
University Press, 1999.
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UT\}IT 1
Priramizs of Management pract ices in media industry- Different Lypbs of Media ownership

: p*ttems in India, FDI in Electronic Media, Ot gmmboxxﬂ paltern of a 24X7 News Channel,

functioning of editorial, HR, advertisement, marketing and distribution departments inter-
refationship and coordination among them.
UNIT-11 ,
Organizational structure of AIR & Doordarshan, Private FM Radio Channels in India:
Organisation, Nature and Management , Video News Agencies of India; Structure and
functioning, TV Production Houses - Structure and Furidionin’g . Cross media ownership.
UmIT-gor -
Revenue Model of TV : Sponsorship, Advertisements and Re:broadcastmg, Audience Rating:
BARC, TRP and TAM, RAM, Branding TV; How to Win Audierices and Influence Viewers
Introduction to major Indifan professional organisations of media; NBA, IBF, BCCCI
Suggested Readings ‘

1. Electronic Media Management, Rewsed(Pape.rback) by Pe‘cer Pringle, Michael F Starr

2. Media M%mgemaﬂ: “Print’ Electronic and Online), - Dr. Vijay' Agrawal, Publisher
publication.mcu@gmail.com

3. Distributionn Channels: Understanding and Managing Channels to Market Paperback -
Import, 3 Jun 2011, Julian Dent

4. Transforming Your Go-to-Market Strategy: The 'I'hree Dlscxphnes of Chamlel Management
Hardcover by Kasturt Rangan (Author)

5. The TV Brand Builders : Andy Bryant and Charlie Mawer Kogan Page, London and Delhi

6. TRP TV News aur Bazar- Dr. Mukesh Kumar, Vaani Prakashan

7. Mishra, Anuradhd A_n Introductlon to Media Management, Singhal Law Publisher, Delhi.

: ‘M“\,WH
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UNiT-1
Introduction : The Meamng of Research and the Scientific Method, Characteristics of Research
and the Developme:nt of Mass Media Rsearch, Classification of Research

The I:]ements of Research Concepts Constructs, Hypotheses/Research Questions and
Instrumentation, Vanables Measurement, Scales

UNIT -1 '
Ma;or Commumcatlon ’Iesem‘ch Methods : Expenniental Research, Survey Research, Content
Analysis, Case study, Observational Research, mdepén Interview and Focus Group Discussion

Sampling : Meaning and Types of Sampling Popuiaﬁon and Sample, Samp}e Size and Sampling
Error

UNIT-II
Areas of Mass’ Communlcaﬁon Research : Print Media Research, Flectronic Media Research,
Public Relations Research, Advertlsmg Research, Medm Effects Research

The Research Procedure : The Research Proposal and Report writing

Books Recommeniled:
1. Ahuja Ram (2001) Research Methods. Jaipur: Rawat Publications
2. Allen Mike {2008} Quantitative Research in Communication. USA: Sage Publications.

3. Berger;, A.(2010,2nd edition) Media and Communication Research Methods
Introduction to Qualitative and Quantitative Approaches. USA! Sagt Pubhc_amona.

5, B (T |
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10.

11,

12

14,

15
16

_ Reinard John C: (2007} Introduction to Communication Research (Paperback). New

Frey et al. (2000) Investigating Communication: An Introduction to Research Methods.
USA: Allyn and Bacon. '

Hansen A. et al. (2004) Mass Conununication Research Methods London: Macmillan |
Press. EE . N

Hocking John et al. (2003) Commuthication Research. USA: Allyn and Bacon.

Leslie I.Z. (201 0) Communication Research Methods in Postmodern Culture. USA: Allyn
and Bacon. | |

Linidlof Thomas R. (2010, 3rd edition) Qualitative Conununication Research. USA: Sage
Publications. ’

Merrigan, G, & Huston, C. L. (2008, 2nd edition, Paperback) Comimunication Research
Methods. Oxford University Press.

DeﬂuMcGraw—hﬂ

Stewart Thomas (2002) Principles of Research in Commurnication. USA: Allyn and Bacon.
Treadwell Donald { 2010} Introducing Communication Research. USA: Sage Publications.
Weaver and Wilhoit {2003) Mass Communication Research and Theory. USA: Allyn and
Bacon.

Wimmer,R.D. and Joseph R. Dominick (2006) Mass Media Research: Processes, |
Approaches and Applications. India Edition: Cengage Learning.

ArATad, S WOl (HuTes), dar we wfafar, W%Tﬁ@ﬁ‘?ﬁ AR, 2008
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- Unit-I

P Intoduction to New  Media; Development of New Media, New Media Technology,

Communication Technology (C.T.)-Concept and Scope, Telephone, electronic, digital exchange,
C-Dot-Pagers, cellular, telephone, Internet LAN, , WAN, E-Mail. Web, Media Globalization and
Web Journalism, Features of Online Journalism, Use of Internet and the World Wide Web as
tools of Journalism, Cyber Cnme and ITAA 2008.
Unit-II
Writing News Stories, Features and Articles with Visual and Graphics on the Web, Blogging:
Concept, development and basic features, Writing for Blogs, Role of blogging in Alternative
Journalism, Online Versions (E- Papers, Magazine, Radio/FM and Television channels)
Unit-I -
Social messaging and journafism: Twitter phenomenon, Ethical issues: Importance of comutients
~ and controversies of anonymous comments, Experiments in Citizen Journalism in India.
Suggesfed Readings: -
1. Hand Book of New Media by Lievrouw and I..xvmgston, Sage (Smdent Edition)
.2. Stephen McDowell & Kartik Pashupati (nd) “India’s Internet policies: ownership, control, and
purposes’; Unpublished Paper.
3. The Revenge of Low Tech: autolabs, telecentros and tactical media i Sac Paulo by Richard Rosas,
arom Crisis Media Sarai Reader 04
1 Xahn, R and D Kellner, “New Media and Intemé’t Activism: From The . Battle of Seattle to
. Blogging’ New Media & Society, VoL 6, No. 1, 87-95 (2004)

5. Feenberg A. and M. Bakardjieva, (2004).”Virtnal coxmnumty No killer implication” New Media and
Society Vol 6(1): 37-43. '

Conceptual Framework : History, Pioneers, Art or Coﬁ;mei'ce
Evolution of Cinema : Technological, Social and Econbmic
Introduction to major Film Genres: Debates on Cinema ; Realism, Auteur, Ideological
Unit-1I -
Silent Era of Indian Cmema ‘Major Features and Personalities
The 'Talkies’- Advent of Sound in Indian Films
Studio System- it§ Collapse and Evolution of Independent Film Making
Popular Cinema, New Wave and ‘Middle” Cinema, Short Films, Crowd Funding
Unif-II
"Film Appreciation and Criticism. Writing Film Reviews ; Censorship and Film bodies. Recent
Trends, Diaspora Films, Multiplex Cinema

Suggested Readings :
Kumar, Keval }., Mass Communication in India. Jaico, Mumbai.
Kazmi, Nikhat, The Dream Merchants of Bollywood. UBS Publishers, New Dethi.
Rangocnwala, Firoz, A Pictorial History of Indian Cinema. Hymlyn, London.

Bose, Mihir, Bollywood: A History, Roli Books Pvt. Ltd., New Delhi.
Garga, B.D., So Many Ginemas - The Motion Picture in India, Varaity Book Depot, New Delhi
i 4 é‘f@ e RO 7 e Sowa faewm, oo ofalRi e fee
. WRER, @, R EEiRan oRaF B4 7 J@iadl, IR, 2009
. wR, v, R 31 WY, ToRT B IR sierehl, TR, 2013
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The ﬁ)lssertauon is requ;red to be sub:mtte-r{ at least hfteen days before the commencement ot
the [V semester examination. Students will be required to sobmit a Dissertation on '
. relevant/significant Media related ﬂ\ﬂmeafissnes affer conduciing research under the gmdance
of a faculty member and with the apprcvat of the Head of the Department

OR :
Students can opt to create Audio-visual Documentaries/ Presentations on topical theimes cither -
individually or in groups of not mere than 3 students per group .

Definition of marketing, Importance of mari(etmg, Marketmg Mix - Produgt (T ypes, Levels and
PLC), Price, Physical Distribution and Promqtmn, Integmwd Marketing Communication.
Marketing of Services, Social Marketing, -
UNIT B
Evolution of advertising, concept, , classification, advaﬁsmg in the era of globahsahon, Socio-
economic impact of advertising ethics of advertmmg {ASCT, AAAI code of conduct), surrogate
advertising,

‘ UNIT C
DAVP, Advertising Agency: structure and functions, client agency relationship, media planning,
evaluation of advertising (pre-tests and post-tests)

i
ks

USP, creative process, creative thinking, creative brief, advertising copy w ntmg for various mass

media, advertising campaign plannmg

Suggested Readings : - ‘
Sengupta, Subroto, Brand Posmomng Tata McGraw-Hill Publishing Co., New Delhi.
Rege, G.M., Advertising Art and Ideas. Kareer Institute, Bombay.
Caples, John., Tested Advertising Methods. Harper &Bros, New York.
Oglivy, David, The Unpublished David Oglivy. Sidgwick & Johnsor, London.
Harrison, Tony (Ed.), A Handbook of Advertising Technicues. Kogan Page, London.
Shrivastava, KM, Social Media in Business and Govemance, Sterling Publishers, New Delh,
Prasad, Kiran, New Media and Pathways to Social Change, BR Publishers Corporation, Delhi
maaa%r;rﬁfz e ol o fgr m%«'ﬁwmﬁrmx
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1.

2.
3.
4.
5.
6.
7.
8.
S.

Public Relations and Corporate Communication- concept and scope, publicity, propaganda,
advertising, and sales promotion, FR and public affairs Public Relations: Definition, objectives;
brief history of public relations in India. Structure of PR and Corporate communication in State,
Public and Private Sectors ’

UNIT B
Tools and techniques of PR and Corporate communication- corporate identity and reputation,
media planning and selection for PR and corporate communication, Publics in corporate
communication and PR, financial publics, opinion maxers, lobbying, PR process (Race
Approach),Qualities of PR personnel .

UNITC

Crisis management- PR & corporate communication in damage control, third sector initative

Opportunities, challenges and issnes for PR and corporate communication in the media
environment. Ethical issues of Public Refations and Corporate Communication -standards and
Code of Ethics, professional organizations and councils

Suggested Readings :
1. Cutip, Scott M. and Allen H. Center, Effective Public Relations. Prentice-Hall, New Jersey.
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Coneept of Development Changes in the concept and séope of dev elopment, historical overview

of

Sahai, Baldeo, Public Relations. Standing Conferance of Public Enterprises, New Deihi.

Broom, Glen and David Dozier, Using Researchiin I‘ubhc Re}dtmm Prentice-Hall, New jersev.

Oxley. Harold, The Principles of Fublic Ralations. Kogan Page London

Basu, Arndl, Public Relations: Problems anid Prospocts. Space Age Publications, New Dethi.

Kaul, j.M, Public Relations in Iidlia. Naya Prakash; Calcutta. -~ :

Mehta D.S., Handbook of Public Relations, Allied Publishers, New Defhi.

Sengupta, Sailesh, Managment of Public Rifations & Communication, Vikas Publishing House, Delhi
Black, Sam, Practical Public Relations, Universal Book Stall, New Delhi

. Jethwaney, Jaishri N., Puplic Relations : Concepts, Strategies, Sterling Publishers Pyt Ltd., New Dethi.
. Tiwari; Raghunath Prasad, Rajya Sarkar aur ]ansam;;ark. MakhaniaI Chaturvedi Rashtriva
. Patrakarita Vishwavidyalaya, Bhopal -~

. Bd), gfie W oo, i, SMEd R W 28R, wam%wfgﬁﬁmurcmm Tﬁ‘TF?I

. WmE, ¥ avhe (FUes), $eTe o Rere, woram ) o g, s 2010

deveIopment, issues . and indicators of deveio;)ment, rewhw of Tive Year Plans for

dev elopmf:nf in Indja.

Approach to development -

dev elopment, Partxcxpatory development, .
Ecle of Communication in Development.

Social and Rural Development Social indicators of. development-education, literacy, nutriton

CUNITID

and health, population control and famﬂy weffiu'e, environment, Women empowerment.
Coverage of, contemporary social issues of 1mportame fo society such as gender, race, ethnicity,

rehigion, social class, poverty, development issues arid publu health, ethical and context specilic

considerations in reporting such issues. : A

UNIT II]

Development Communication: Conceptand process,.Dominant, Dependency and Participatery
Modeis of Communication:

‘Participatory message making, Decision making and acimn :
‘Role of interpersonal chdnmnels, traditional media, mass media, nawv information and

cummumcatmn technology in developu'lent,, with specm] refz-_r‘emp o India

Sugges’ted Readmgs :

1

o e

~1

8
9.
0.
11.

White, Shirley A, K. badanandan Nair and Joseph Ascroft, Par"k_rpm nry Comnunication: Working

for Change and Developmeni. Sage, New Delhi.

Servaes, Jan, Thomas L. Jacobson and Shirley A. White (tds ), Participatory Commurticanun for Sovial
Change. Sage, New Delhi.

Thakur, BS. an: Binod Agrawal (Eds.), Media Utilization for the Development ~f Women and
Children. Concept Publishers, New Delhi. ‘

Pokhrapurkar, Raja, Rural Development through Conununity Television. Concept Publishers, Dethi,
Rao, BSS., Television for Rural Development. Concept Publishers, New Delii.

Banerjee, Sumanta, Family Planning Communication-A Critique of Indian Programme. Radjart
Publications, New Delhi.

Ohama, O.P. and O.P. Bhatnagar, Education and Communication {or Development. Oxford and [BH
Publishing Houses, New Dethj.

Narula, Uma, Development Cotrmunication-Theory and Practice, Har Anand Publication, MNew Deini
“ma, M.R and Gupta, V5., Media and Development, Har. Anand Publication, New Delhi

Murthy, DVR, Development Communication, Kanishka Publishers & Distributors. Delhd, 2012
Jurad, A B rRal W@ R gar, 39 g A, TR |
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University of Rajasthan, Jaipur

ML.A. (JOURNALISM AND MASS COMMUNICATION)
SyHabus
Semester Scheme ™ " .

Subject Code : IMC

Course Category

CCC: Compulsory Core Course

Dis. : Dissertation

PR] : Project Work ‘

Contact Hours Per Week : , ' }
|

Scheme of Examination

1. Each theory paper EoSE shall cany 100 marks. The EoSE will be of 3 houree;
duration. Part A’ of the theory paper shall contain 10 Short Answer Questions of
20 marks, based on knowledge, understanding and applications of the topics/ texts | w
covered in the syllabus. Each question will carry two marks for correct answer,

2 Part 'B' of paper will consist of four questions (with internal choice) of 20 marks
each. |

L]

In the case of JMC 402 : Project Work, Every student will be assigned the Project |
during the Fourth Semester. The student will make his/her project on the given |
subject/theme approved by the Head. The Project Report will be submitted by the |;
students at least four weeks prior to the date of commencement of the End-Term 7
Examination of the fourth Semester. At the time of viva, the students will make a |
Power Point Presentation of the Final Project. ]
Project evaluation and viva will be taken by an external examiner from the }
approved panel. g

Course Structure :
The details of the courses with code, tille and the credits assigned are as given below.

Eligibility .
Eligibility for admission in M.A. (Journalism and Mass Communication) is first bachelor
degree in any discipline from the recognized university with minimum 50%. Reservation 1
of seats/relaxation of marks for different categories will be given as,per upiversity rules.

"

] ‘smEx AN rs ,_;‘ ate)
I
Unire egfs@;*\\_
aj



-l

M.A. (Jeurnalism and Mass Comrnunication)

8

. . { a5 ! =
T 1. i Subject Code | - - . Course Title ' { ‘é ;?30 ! E
! | ' . ) ) ‘ ' oo LU
1 i . o ! Yo
|  FIRST SEMESTER |
1 | MC101 NEWS REPORTING AND WRITING CC 06
2 [IMC1m? FUNDAMENTALS OF EDITING , e 06
3 I MC10s WRITING FORMEDIA = = . . - CC 06
4 1jMC104 | CONTEMPORARY INDIA 1 CE 06
5 {IMC105. | HISTORY OFJOURNALISM = . CE | 05
‘6 1IMC106 THEORIES OF COMMUNICATION | GE | 06
. . SECOND SEMESTER
1. {IMC201- | GROWTH OF ELECTRONIC MEDIA CC
2. IMC202 MEDIALAWSANDETHKS - -~ - |CC 06
3. JJMC 203 COMPUTER APPLICATIONS. =~ . 1cC - | 06
4. MC 204 TELEVISION JOURNALISM. . CE 06
' 5 (IMC2065 | RADIO JOURNALISM AND PRODUCTION - |CE | 06
| 6. [IMC206 [ SCIENCE AND ENVIRONMENTAL [CE | 06
L | COMMUNICM{GN - | :
. L |
= | T}HRD SEMESTEK
1. |MC301 | MEDIA MANAGEMENT Tcc T oe
_ 2 IIMC302 ' COMMUNICATION RESEARCH CC 1 o6
_ 3. -{JMC303 | PAGE LAYOUT AND DESIGNING - 1CcC 06
L 4. | IMC 304 NEW MEDIA TECHONOLOGY CF 06
5. | ]MC 305 'DEVELOPMENT COMUNICATION CE 06
6. | IMC 306 HUMAN RIGHTS AND MEDIA CE 06
- FOURTH SEMESTER o
1. {JMC401 | PHOTO JOURNALISM CC_ | 06
2. | IMC402 | PROJECT WORK cC | 06 -
3. | IMC 403 DISSERTATION OR PRACTICAL WORK CC | 06
|4 | TMC 404 ADVERTISING AND MARKETING CE | 06
L COMMUNICATION |
T 5 T IMC 405 PUBLIC RELATIONS AND CORPORATE [CE 06
: COMMUNICATION |
5 | IMC 406 STATISTICAL METHODS IN CCE | 06 |
| COMMUNICATION RESEARCH | N

22 ‘




UNIT-1 |
Definitions of News, news values, sources of news, news gathering; categories of reporters,
special correspondent the reporter and his beat, reporter's qualities and responsibilities.
Reporting for a news agency and reporting for a daily newspaper;

Essentials of news writing, news story structure, the inverted pyramid; importance and various
kinds of leads.

_ UNIT-II .
Niche Reporting-Agriculture, Business, Crime, Lifestyle, Celebrity, Defence, Peace and Conflict,
Capital Markets, Environment, Education, Science and Technology, Court, Legislature. Sports,
Health and Nutrition, Convescltiqns & Seminars; Political Events, Elections, Writing Obituaries.
UNIT-I
News Portals, Blogs. Definition and dmractensu-s of Gn]me Media- New media-as a tool for

social change, interactivity and new media, Intemet and impact on mass media, web
newspapers, radio, and television o

Books Recommended :
1. Kamath, M.V., Professional Journalism. Vikas Publishing House, New Delhi.
2. MacDougall, Curtis D., Interpretative Reporting, Macmillan, New York.
3. A Manual for News Agency Reporters, Indian Institute of Mass Communication, New Delhi,
4 Aggawal, Veerbala, Gupta, V.S., Handbook of Journalism and Mass Communication, Concept
Publishing Co., New Delhi.
Murthy, RK.,, Freelancing. Alexander, Lonis., Beyond the Facts: A Guide to the Art of Feature
Writing. Gulf Publishing Co:, Texas.
6 Metzler, Ken., Creative Interviewing. Prentice Hall, New Jersey.
7. Ray, Tapas, Online Journalism : A Basic Text, Cambridge University Press IndLa Pvt Ltd,
8. Joshi, Prof V K,Online Jounrafism, Enkay Publishing House
9. Chauhan Swati,Pant N.C ; Handbook Of Online Joumalism, Kanishka Publishers Distributors
10.  Rao N. & Meena Raghvendra, Feature Writing, PHI Learning Private Limited, New Delhi, 2012
11.  Shrivastava KM, Sotal Media in Business and Governance, Sterling Publishers. New Delhi
12 - Ward, Mike, Journalism Online, Focal Press, Oxford
13, WAEg, S doid (AUeS), 9ER T BER odd, 9. BRI 17 ISR, T,
14 WRR WM, 99 ISR, ORI B 9 e, SagR, 2010
15 ol Harg R wareerar ERan {0 T St aveiTg |
lo.  FrEnda< FoR 99ER GFa R oEE, SaRYeY =) W aaws |
17 3rrard, Sf YR, HAEaR T, IR R T SHTe, SR |
18 TR, S, PR o, yere e, R
19.  {RY, BN U4 %W UW, 99 YFSIRGAT, NSl Ware, faoe |
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Orgamzanon, structum and operation of the nawomom df & c.fu}y newspaper and news agency,
Need for edltmg too].s of online’ edung Llu:mtx u_‘d m,pqnsw;hhe. “of-sub-etlitor, chief aub-
editor, news edxtor and editor. e BRI '

) el LNII-II _
Headmg; varipus types and a:t of wntma Captlon Wntmg ,

Photo ]om-tahsm, Pictures: selection and editing, wntmg captxom'
Concept of reader s ed1tor and Ombudsmen. ' '

Editorial page : and Qpinion writing. _ T T

Books Recommended : :

1. (,eurge,T}.S detmg, AHandbook for ]o:m1alzst5 IJML Nev. De[ku

2,’ ' Hldes Michae]_ Thn= Sub—edxtor‘s Companxon, Pr&s Instttu*e of India, New DelhL

3, Evans Harold Ld.ltmg andDesxgn (SVOlUMCs) Wﬂham Hemamam Tondon

4. The Actwe Newsroom (IPI Manual). International Press Insblute Ziivich o

s. Meen Darvi R, Newspaper lavout and Dt'mgn Jowa State | levemﬂ Press, Ames, lowa
6. Gibson, Martin L., Editing in the Electrofiic Era. Prentice-Haibof India Py Lid., New Delhi.
7. Sutton, Albért A., Design and MaLe—upof the Newspaper. Prentize-Hall Inc., New Yok
8. Maghdam, Dineh., Computers in Newspaper Publishing. Marcel-Dekker Inc, New York
g, Coliin, D.H., Dictianary of Printing & Publishing_ Peter Collin Publishing Lid., Middlesex.
10. Worlock, Peter., The Desk Top Publishing Book. Heinemarm, London.

1% Shrivastava, K M., News Reporting & Editing, Sterling Publishers Pvi. Ltd., ,\’ew Hcl} i
12 Parthasarathy, Rangaswdmi, Basic Joumalism, MacMillan India L1, New Dethi.

13. Knshnamoorh, R, Copy Preparation & Proof-reading. Northern Book (:,e,lm*e, MNeow Delhi
14. AT, S FOlT (AUTES), WAIET GF BR0T a@eie, orens R T e, FAR
15. fersws, gevr wrell Qe wawe s B e areoi e

16. AR, S, TG Bl gy B ey g AT |

17. W, SuEw, I, R EARARY U9 AOeRIeReTT ey T el Sy |

18 e FuedER, v TRy, ER R usy sl uen

19. ged, Avg Rig, ol aFae U Wi e R e anered v

20, HIER), elia, Bicl WHHIRA, dodid Tamee  Sagw |

by x 0L

Ua”’ef?‘?ty tl;v (ALazd -

2 Ay it




e u
‘\} \

8. W, gwm R ERa, GRAtdaRA, 9 Reh

U’\HT-I

Frinciples and methods of effective wnimg for mass media. , Difference between writing fc
different medium — TV, Radio, Newspaper, Magazines & ‘r‘\reb.

UN IT-11

Wntmg features- Meaning "and concept of features. Types of features, ingredients of featurs

™ ntmcr

Writing for. Varions Target Audiences. ; Dxfferent types of \mtmgs Travelogues blograﬁhy

_ Memoxrs, film review, Documartary script wntmg

Books Reco&nmended

* Garesh, TK., Essentia}s of Mass Media thng, Authorspress, Dethi

Gupta, Om, Basic Aspects of Media Writing, Kanishka Publishers, Distributors, New Deihi
Raman, Usha, Writing for the Media, Oxford University Press, New Del

Yo, iR, WaR aEgd o, aelt gereE, S e
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IR, S AR, TEN o @ 1S, Y TSR, WA

AT, R, O egHl o TE, o i, elieed, 8 fReh
Frd), 2. v T ok snmare, S ugw, Aifear dae, A JHI, TITS

@ N W

Mass Media and Democracy, Salierd features of the Ind:an Constitation: fundamental rights and
dutxes, d;rectwe prmczpies of state pohcy, Parhnment ;md State Legislative Assembly & Coundil.
K UNTT-II
Electoral System and Reforms Strengthemng of democracy National integration. Centre-State
Relations. Panchayan Raj, Lokpal.
UNIT-II
India's foreign pohcy, Economxc Development: Growth, GNP, remaval of poverty and disparity
in distribution of income; plan.making, formulation & evaluatxon., Present State of agriculture
and industry.
Books Recommended:
1. [ndia Year Book. Publications Division, New Delhi.

2 Kagzi, M.C]. The Constitution of India, Metropolitan Book Company, Delhi.
3. :Basu, DD, Introducton to the Constitution of India, Lens‘rl‘aos Gnrﬁaon Harvana

4 Datt and Sundaram, Indian Economy, 5. Chand, New Delhi - N

. Wamwamm)wmmmwﬁmaw
6. ==, [l gwh, qgmsﬁg@vﬁm@m&rﬁ%araﬂww foeehy R,

7.
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UNIT-T

Y &= oncept of Iounmlwm—natum, scope, function: and types (such as advocacy, campaign,
investigative, immersive and citizen journalisid). Important media commuittees.

' ‘ o .. UNIT-II
Origin and development of the press and news agencies in India. The press and freedom
movement, Press : problems and prospects. New trends in journalism after independence. Rise
and growth of journalism in Rajasthan. _

UNTT-HI '

. Traditional Media: Folk Dances, Fclk Theatre, Folk Music, Puppetry. Ways and means to keep

them alive in the face of popularity of the electronic media.

Books Recommenided :

Parmar, Shyam, Traditional Folk Media in fndia. Geka Books, New Delhi

Natarajan, J., History of Imimn]cumahsm, Publications Division, New Delhi.

Parthasarathy, Rangaswami, Journalism in India. Sterling Publishers, New Delhi

s, Sigwr el R<Y tsaikar |9 ARG Yo 3dsER

AR, <1 degam @), N eRar (Al aam, &) g3 ATl Reh)

AR, AUS, B ARG GXBINGT (1780—1000) SMHE< USIET TR

HARA, 3. Aol (), aRa ¥ Her we, o B I el S

T, ¥ W (9T, el B sfes |d w9 ger amm, gl aferds,

Pl BRSANR LN Sl o

Meanmg and _concept, Functions of mass commumcat:cm, Mass conmumunication theories
(Dependency Theory, Cultivation Theory, Agenda Setting Theory Use and Gratification Theory,
Hypodermic Needle Theory, Limited Effects Theory).Propaganda and Persuasion, Basics of
mbermﬂmml commuunication.

UNIT-II

Foundations and role of Journalism in society, Journalism and Indian Democracy (Concept of

fourth estate), Development communication, Role of mass media in opuuon making, Effects of
mass media.

UNIT-LI

Media theories : Authoritarian Theory, Libertarian Theory, Social Responsibility Theory,
Democratic Participant Media Theory, Interactive Theory(One step flow, two step flow, multi-
step flow)

Books Recommended :

Kumar, Keval ], Mass Communication in India, Jaico Publishing House, Dethi

Narula, Uma,Dynamics of Mass Commumnication: Theory and Practice, Atlantic Publishers. Delhi
Ma Quail, Denis., Mass Communication Theory: An Introduction. Sage, London.

DeFleur, M.L. and S. Ball-Rokeach., Theories of Communication. Longman, New York.
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UNIT-E
A historical perspective of Radio in India. FM and community Radio-state and private
initiatives. Fublic Service broadcasting & Commercial Broadcasting.

UNIT-II

A historical perspective of television in India. An appraisal of Cable & DTH nebwork and major
News Channels in India.

Advent and devdopmenf of Hindi cinema - Indian cinama after Independence;

Documentaries, Issues and problems of Indian cinema. History of Internet.

~

Books Recommended ‘ ‘
1. Kumar, Keval J., Mass Commtmscahnn in Indxa. Jaico, Mumbai.
2. Kazmi, Nikhat, The Dream Merchants of Bollywood. UBS Publishers, New DeihL

3. Reuben, Bunny, Fol]}'wood Flashback. Indus: An lmprmt of Harper Collins Publishers India Pvt.

Ltd,, Delhi

4.  Rangoonwala, Firoz., A Piclorial History of Indian Cinema. Hymlyn, London.

5.  Ramchandran, T.M. (Ed), ‘70 Years of Indian Cinema (1913-1983), Cinema India-
International, Bombay.

6. Gokulsing, K. Moti and Dissanayake, meal, Indian Popular Cinema (A Narrative of Cultural
Change), Orient Longman Limited, New Delhi.

7. Chabria, Suresk (Ed.), Light of Asia (fadian Silent Cinema-1912-1934), Wiley Eastern “td., Delhd.

8, Valicha, Dr. Kishore, The Moving Image-A Study of Indian Gnrema, Orient Longman Ltd.,
Bombay.

9, Bose, L;!!ﬂﬁr, Bollywood: A History, Roli Books Pvt. Ltd., New Delhi.

10. Anantharaman, Ganesh, Bollywood Melodies : A History of he Hindi Film Song, Penguine Books
India, New Delhi

11. Garga, B.D., So Many Cinemas - The Motion Picture in India, Varaity Book Depot, New Delhi.

12, Maurti, DVR, Gandhi and Journalism, Kanishka Publishers & Distributors, Delhi, 2013

13. ol € Qe Qe ARG B=) fvon: Sova e, o afERi erow feel

14, TREER, IS, 9RG § wraER 3R e Ay, wnger geem, 78 e, 2011

15. wFIEE, O 9T ([Haies), gadsis N IowM R Ty s, FUTR, 2000

16, RR, OE, RS o, erens & 3 e, WA, 2009

17. ¥RR W, R ST qu, TOr S T SreTedl, TON, 2013
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. UNITI

OO W e W

.. storv of press laws in India. Freedom of speech and expression and their limits; Parliamentary

L"v‘fpnwleges Contempt of court, Law of defarnation. Relevant provisions of Indian Panel Code

with reference of sedition, crime against women and children; laws dealing with obscenity;

Officiai Secrets Act, 1923, Right to Information Acl. Press and Registration of Books Act, 1867,
Press Commissions

U\HT Ii
Working ]oumahsts and Other Newqpaper Employees (Conditions of Service & Miscellangous
Provisions) Act, 1955.

Copyright Act. Press Council Act. Indecent Representation of Women Act. Cable Television
Act, Information Technology Act, Drugs and Magic Remedies Act.

UNIT I
Ethical problems including privacy, right to reply, communal writing and sensational and
yellow journalism; Press Council of India and its broad guidelines for the press and other
professional organizations, Guidelines for broadcast Media.
Accomtabiﬁty'andfindepéndéncebfﬁedia.

Books Recommended : -

Reports of the First Press Commission (1954) and the éecoxd Press Conunission (1982).

Basu, Durga Das, The Law of the Press in India. Prentice-Hall of India, New Delhi.

Kagzi, M.C ., The Constitution of India. Metropolitan Book Co., Delhi.

Sorabji, Sok ]., Law of Press Censorship in India. FIM. Tripathi Pvt. Lid., Bombay.

Radhakristmamurti, Baddepudi, Indian Press Laws. Indian Law House, Guntur.

Report of the Second Press Commission (1982), Govt. of India, Publications Division.

Noorani, A.G. (Ed.)., Freedom of the Press in india. Nachiketa Publications Ltd., Bombay.

Rayudu, CS. & Rao Dr.Nageswar 5.B., Mass Media Laws and Regulations, Himalaya Publishing

House, Delhi. ' ‘ )

Verkateswaran, K.S., Mass Media Laws and Regulations in India, Asian Mass Communication,

Singapore.

10. Grover, AN., Press-and the Law, Vikas Publishing House Pvi. Ltd, New Delhi.

11 Nordenstreng, Kaarle and Hifti Topuz . Joumalist: Status, Rights and

12, Responsibilities.International Organization of Journalists, Prague.

13. Kataria, Dr'S.K Right to Iriforamation, National Publishing House, New De[hx

14. Meelamalar M., Media Law and Ethics, PHE Learaing Private Limited, New Delhd, 2010

15. johal, Prof. Navjit Singh, Media Ethics : Issues and Concems, Publication Bureau, Punjabi
' University Patiala, 2012.

16. Shrivastava K M., Media Ethics: Veda to Gandhi and Beyond, Publication Division, New Delht.

17, Shrivastava KM., The Right to Information A Global Perspective, Lancer Publishersé&
Distributors, New Delhi. '

18. Kataria, Dr. Surendra, Right to Information : Lessons and Implications, National Publishing
House, New Delhi

19, Uy SHOLEART A AR O & afreR arft yerem 48 R
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g LTI\JM 1.

Dm‘xmtlon Generation ‘and bam Com pon ents of C omyute‘ ; Input/output devices, Memory and

other péripherals; Intreduction to Operating” Bystemns; Functions'and fﬂamres of Operating
Svstem \Accesbones, Controi Parel, De:;ktop, Windows Explore:).
UNIT - 1I ‘
Intraduction to MS Office Suit Introduction to Word Pxoces.-;mg; MS Word dotunents Tools
and Menus Do-r:ument edmng and formatting, Mail Merge and other tools”
. UNIT - IH 7

TIntmducbon to MS Excel Interface Tools and Menu.s Creating Spreadsheet, Use of functions,
" Charts and Graphs Introduction to MS Power Pombfnterface, 100]3 and Menus :
' Credhngshdes, msertmg multlmed_;a obects Iransxh h_'and ( ustom {\mlT‘.athﬂ Denvczmp
Pres Jentat:ons o

‘ Reference Books:
1. The Handbook of ]oamalgsm Studies b} Karin Wahl«Iorgfmsm, 'Ihoma g Ha'utu,ch -
2 ,f»mpuber apphcahm';» r.}Gun:ahsm u} Ra]w %xem

UNITI :

General pnncxpl&s of wnimg fo: TV, Visual iangu“ge and grammar, wrmng and ed it :n,g news, basics
;o news anchoring. TV :report,. interview, d;scumpns -and. " documentaries, Reality  Shows,

‘Customised Programes and Lnfolammemt ngrammes. RN
S UNITT |
Using the TV Camera umnera pa.rfs , shots and angles for mbw_» coverage, x f'an'smon and .'\rprkmrr of
TV Newsroom- Input, Output, Asmgmnmt Desks; }-unmonanr:, and their roles - reporters, copy editors,
_nput edliors, cutput editors, news producers, cameramen, y;dm edm;'a Cos npdmon of a news budletin:
heﬂdlm&s stones,run downs, tr,aserc Thn LIVE Report- nonm, ‘*Lmd Urﬂ Oyis, Walksbouts
UNIT LI |

Televmon Producbon— L:nmques, mnnats czxmera hghtua.g, wdm 2

:mpa ct of sammte Channels, aud;em:e fesearch and f:edbﬂd\., TRP.

Books Recommrended ;

1. - Singh, Chandrakant P., Before the Headliines : A Hand Book: of Television loumalisim, MachMilian
India Ltd., Delhi

2. Shrivastava, K.M., Radio and TV Journalism, Stegling Publishers Pyt 15a, New Delhi.

3 Saxsena, Gopal, Television in India, Vikas Publishing House, New Delhi.

4 Acharya, RN, Television in India, Manas Publication, Dethi.

5. Shrivastava KM, Broadcast Journalism in the 21st Century, Sterling Publishers, New Delhi

6. FAIGE, O O (WUS®), Foanitie Aifear, Tuitem R T asTedl Ay 2009

7. SRR, qOlEd T4 WA I, ColfaSE dEd, et waEnd. R

8. 3R TLIERATY, CAIAH-TIR R amifye =@awn, ofmeRs weed fuer

o. = Stafie THfdem yoe wiga Rafén, swews ueeH 2R

=i

.
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11,
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: Lommem.my)

‘Radio, Live :and Ref.orded Interviews, Moderating .skills -for radio discussion programmes,

UNIT-1

Radio as a medium of mass communication, Development of radio in India, Radio as a tool of
development, Ba.:»l\.s of Radio Producticn, Mlcruphones (T ypef and Importance), Radie Studig
Set Up : S W
- UNIT-II

Radio Wutmg, News wndng, Prepzrrdtmn of news bullebn, Varicus formats of news and,
programmes, Art of W, riing dlfferent radio programme formats {Talk, Play, reature and

- UNIEI
Production ‘and Presentahon, Voice T*mnmg Effective use of voice (Enunciation, Flow,
Prommcmhon, Modu*at[on) Radio Interv;ows-}c’reparmg and Planning, Types of Interviews on

Ha.ldlmg nteractive: hvr-' transmmsmn, Future of Racho, FM Intemet Radlo, Satellite Radio,
Commumty Rad;o Cancept and zmportacnce . : . : i, 'i

Suggested Read1 ngS'

1 Radio Jockeyiyg and News Anchoring, Arana Zachariah, Kanishka Publishers

2. Radio and ¥V Jourhalism;jan R Jonge and PP Singh

3. - History of Broadcasting in India, Kaushalendra Sarqn Singh, Kanishka Publishers

4. Broadcast Journalism, (S5 Shrivastava , RX Parekh, (»_rebcent Publishing Corporation
5.
6
7
g
g
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i
Public Understandirg of Science (PUS), how to promote the PUS, Scientific literacy, Sc’i'entific‘
Culture, Scientific thinking and attitude, Globalization and changing attitudes towards .‘kience,}

Roie of Science and Technology in the modesn.society.
-UNIT I

Classification and brief descnplzon of different genres of sdentific writings, popular science
fiction and science journalism, relationship between science and the public, Popularizing Science
and Technology Methods and Problems. Promoting scientific outlook and using science and

technology for social change.
UNIT I

H

Writmg science news stories, iraportant media for communicating science, writing and
producing science based programs on radio television and internet, writing features on science,

Training for science and technology communicators, communicating science to rural audiences.

Book.s Recommended: i

1. Vilanﬂa;m }.V., Science Communication and Development through Media, Sage Fublication,

2. uéﬁmemaﬁcpm =8 s w=eRan, wfer vorE, =2 o |

3. T2Ra, <t BAR, R Tur, Salen yerE, 48 R |

4, WG, € Gold (uiee), e U4 [ sar, yorerd 8= e e,

5. W@WWH@WHNW)WWWWWW
AR o, Yoy fovafieer, sag @ s e vd grei@t g9r oRg,

g9 vd R w1 e, 2006
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UNIT 1

Principles of Managerment practices in media industry- Different types of newspaper ownershi
patterns in India, FDL Crganisational pattern of a daily newspaper and magazine, functioning of
editorial, business ana pxginthgg departments, inter-relationship and coordination among them.
Organizational structure of AIR & Dobrdarshan and private TV & Radio Channels in India
News Agenaes of anha— omlda:e and function, Cross media ownership.

UNIT I
Newspaper economics, circulation and advertisin g as sourc&c of revenue.
Newspapet as an industry and as a public forum o
Problems of small newspapers. ' ' !
Measures for the press to cope with the challenges from electronic media and internet.
Introduction to major Indian professionial organisations of media : INS, ABC, Editor’s Guild of
India, AINPEC, IFW]J, NUJ. *
Advertorial ard Impact features |

Books Recommended : !

1. Reportof the Enquiry Committee on Small Newspaper (1965). i

z  Kothar, Gulab, Newspaper Management in India. Intercultural Open University, The '

3. Netherlands.

4. Sindhwani, Trilok N., Newspaper Economics and Management. Ankur Pubhshmg House, Nrw]
Delhi.

Mathur, BS,, Principles of Maragement. Nalional Publishing House, New Delni. }

Mishra, Anuradha, An Infroduction to Media Management, Singhal Law Pubiisher, New Delhi
FITY, TS, GHER-TH, FIEE, ME-Tend agde! g e fvederay, §iara |
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S UNIT-1 :
Introduction : The Meaning of Resealdl and (ke Scientific Method, Characteristics of Research
and the Development of Mass Media Research, Classification of Research
The Elements of Research : Concepts, Constructs, Hypotheses/ Resezrch Questions ang
Instrumentation, Variables, Measurernent, Scales

' ' ‘UNIT-11
‘Major Communication Research Methods : Experimental Research, Survey Research, Content
Analysis, Case study, Observational Research, in-depth Initerview and Focus Group Discassion |
Sampling : Meaning and Types of Sampling Population and Samyple, Sample Sive and Sampling
Error - '

7 UNIT-H1I :

Areas of Mass Communication Research : Print Media Research, Electronic Media Research
Public Relations Research, Advertising Research, Media Eftects Research
The Research Procedure i The Research Proposal and Report writing !.

Books Recommended:

1. Ahuja Ram (2001) Rtsearch Mn&xodf ja:pur Rawat Publications

2. Allen Mike (2008) Quantitativie Research iri Communication. USA: Sage Publicaticns. ' |
3. Hocking John et al. {2003} Commumication Research. USA: Allyn and Bacon. - ‘r
4. Leslie L.Z (2010) Communication Research Methods in Postinodern Culture. USA: Allyn and Bacon.
5. Lindlof Thomas R. (2014, 3rd edition) Qualitative Communication Research. USA: Sage Publications.
6. Stewart Thomas (2002} Principles of Research in Communrication. USA: Alivn and Bacon.

7. Treadwell Donald { 201(0) Introducing Communication Research. USA: Sage Publications.

8.  Weaver and Wilhoit (2003) Mass Communication Research and Theory. USA: Allyn and Bacon ‘
9. WHAED, <. Wolg {ures), dar ur ufaftil, swRe 2= 7 swreh, waR, 2009 |
10. SEN, ¥ IS TG0 T FTHHT, 90 TP '

11. &4, S 7T, ﬁ%mmﬁﬁwnmﬁwamml ‘ |
03¢ PRGHIEAO U AND DESIGNING

UNIT-I

Prepare your resume using MS Word ; Create good report using pichure, chart and graph etc
Create chart & Grapl, Using Title, axis, Value and Label etc. ; Create gocd presentation using
picture, chart and graph etz. ; Introduction to Quark Xpress; Text editing and formatting in
Quark Xpress ; Create Page Iaycut in Quark Xpress ; Insert Picture and create jinks in page
UNIT -~ i1
Introdnction to InDesign ; Create Box Item in an Arhcle and use of fonts ; Insert Picture box in
Text Box
Use of Picture Box insert Pictare Box Giving ; Title On and Below Picture Box
7 UNIT - I |
Prepars DUMMY of Newspaper and House journal, design brochure and leafiet ; Introduction |
to Photoshop Interface, Tools & Menus ; Use of Layers in Photoshop document ; Methods and
processes of printing

Books Recommended:
1. Sarkar N.N. Art and Print Production : Oxford University Press; Nexw Delhi 2008. ;
2 Richard Schlemmer. Handbook of Advertising Art Productior:”, Prentice Hall, MNew York, J
3 Mario Garda. ,, Contemporary Newspaper Design®, Prentice Hall. NY. 1960.
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4. Edmuund Arnold. ., Desis gring the total Mesv spaper’. Haq er Coilmy, NY. 1581
5. Harold Evans. ., Newspaper Design” Heinemann: London 1976,

6. Moen, D.R; Newspaper Layout and Design; (1984); State Univérsity P*es*
7. Bowles and Bm-den, Creative Editing; 3rd edmm, Wadsworth -

UNIT -1 |
Ownerstup and administration of Interriet, 1SPs] WAP, types of Internet Connection: Dial- up,
I3DN; lease line. ; Multi Media; Meaning, concept, systems, elements and applications.
(.onvergence ‘Need, nature and future of convergence. ; Introduction to HTTP, HTML,
- UNIT-I

Web page development, msertmg, tinking, writing, edmng pubhshmg, Iocar:uv7 promating fmgt
maintaining a website. ; Concept of Netizens, online nefvspapers and magazines, periodicals
blogumg, social- ntrwo'kmg siles, Sociat Media. } ¥Mafor news portals. Data Mining through Wet T

- UNIT-IN - . | |
Web ]oumahcm- on line echtmns of newcpapas— management and efonomics! |
Fole of new media towards society, judiciary, executive and legislature. ; New Media anqi
Demogracy. ; Advantages, limitation and risk factors in new media.
Debate onr Cyber-Security related to Economical; Cultura} Social and Political Jsvues.
Evolution, Limitations and. possibilities. T ' '
Citizen: Journalism in India.
Blogging: Concept, development and basic features. .
Role of bloggmg in ahemanve ]mrmah.sm.

Suggested Readmgs ;
1. . Tripathi, Durgesh, Media and Youth, Manalc Pubtlicalion, Mew Delhi, 2016 _ 3

2 Khatri, Neersj Intera¢tive Media and’ Soaety (2013), Kalpaz Dub‘uaam f\ ew )nliu ' ‘
3.7 & Naya Media Naye Ru;han—Shaqu joshi Shiv Prasad:Joshi. :

4 - . -How to Learn Computer Interret and Web designing. .~ = . ‘ ‘

@

UNIT I

.. |
Concept of Development Changes in the concept and scope of de valop' mﬂ* histoncal overview

of development, issues and indicators of developmeni, review of fr"e Year Plans for
development in India. NYTT Ayog. o 1
Approach to development : Basic need, Integrated develepment, . ocal orgapisations, elf
development, Participatory development.
Role of Communication in Development. |
~ UNITU f
Social and Rural Development Sodal indicators of deveiopment-educaticn, literacy, .'mtrih(){‘;
end health, population control and family welfare, environment, women empowerment i
Coverage of contemporary social issues of importance to soclety such as gender, race, ethnicity)
S'Eklblnn social class, poverty, development issues and public heaith, ethical and context speciti ¢

considerations in reporting sach issues. Globalization, Glocalization andd UM A gences.
UNIT II(
Uevelopment Communication: Concept and process, Dominant, Dependenoy and Varamparen
7} P e kA
| Regrst -
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Madels of Communication. : : )
Participatory message making, Decision making ;md action. : ;
Role of interpersonal channels, tradifioral media, mass media, new miox mation and

conmunication technology in development ith specml reference to India.
Books Recommended :

1.

)

.};

(o))

10.
11.
12.
13,
14.
15.
16

White, Shizley A., K. Sadanandan Nair and }osr’ph Ascroft, Parﬁc:paton Communication:
Working for Change and Devolopment. Sage, New Delhi - - -
Servaes, Jan, Thomas L. Jacobson, and ‘%*m*[ey A. White- {Pa'a) 2 Eu‘dCIpdt'Or\’ Conunun.ca don for
Sogial Change, Sagf‘, New Delhi S

' Schramm, Wilbur, Mass Communication and National Deve,o mment. UNESCO, Paris.

Thakur, BS. and Binod Agrawal (Eds.), Media Utilization for the Development of Women and
Children. Concept Publishers, New Delhi.

Rao, BS.S.. Television for Rural Development. Concept Pubhshers New Delhi.

Mehta, SR (Ed.). Communication and Development Issues and Perspectives. Rawat Publications,
Jaipur and New Delhi.

Banerjee, Sumania, ‘Fainily Plazmmg Commumcatxon—A Critique of Indian Programme. Radiant
 Publications, New Delhi.

Gupta, V.S, Communication and Development, Goncept Publishing Co. New Delhi.
Natula; Uma, Development Commurﬁcation—'fheéry and Practice, Har. Anand Publication, Delhi
Dua, M.R and Gupta, V.S., Media and Developmént, Har.Anand Publication. New Delhi
r\uppu:wam‘« B. Communication and Social Devielopment in India. Sterling Publishers, Delhi.
Murth‘ DVR, Dev eIopmmt Conunu.mcauon, Kanishka Pubtishers & Dlsmbuto*s Delhi, 2013
The Wav Forward, Centre for Mass Ccnnm[mcaimn and UNICEF- Rajustha"l (2015) -
P @ SN TTeRar 0 R TR R g w5 arer |
qrAE, < el (mfr:ai) R T4 s WA, werens R T aotedl, SRR,
=Y af?ar fnrrcfr ﬁﬁrr TR, ST ﬁFF:Fi HIESTH, 2016

UNIT- I :

Human. nght- concept, meaning and challenges.

Human Rights under UN Charter-Council on Human Rights- International Coverants on
Hiuman Rights.

T3HR 1948- Convention on Civil and Political Rights.:l%é« UN Conventions on Economic.

UNIT-II

Social and cmm;éu Rights. Envivonental Rights. 1966- India and Universal Declaration.
Fluman Ribhfs in Glc:balize'd World Right to adequate Food, Educa’cion Informaﬁon

suspected person.

UNIT-HI

International Human and Civil Rights Organizations — Amnesty International

Human Rights Ccnmussmns in India— NHRC, SHRC, Human Rights court in districts.

Human Rights and Media '

Agenda setting- framing of issues- newsworthiness- Human Rights mechanism and the
a gencies, Assessment of reports- reporting and writing for Human Rights and courts

R el

(V2] | vt

uggested Readmgs

Gopala Bhargava: Human Rights Concern of the Future; New Delh, Gvan books, 2001,
H.O. Aggarwal: International Law & Human rights; Allahabad, Central L.aw Fublications, 2000
NJ Wheeler and Timothy Dunne: Human Rights in G]obal Pohhcs, wndon, Oxford Universin

Press, 1999.
.J«n « ot e poreon
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UNH‘ I

History- and deveiopmem‘ of puotognphy«(_amem Types - Box camera, Polaroid cameras, Single
Jens reflex cameras, Auto SLR cameras, Tv.»m lens reflex. camems & Digital cameras ; Principles|
of composition, lighting; Photo-equig pments, lens types and functions, filin-types and functions,
Tripod, lens-hood and reflectors. Shots, Focus, Aperture, Shutter speed; depth of field, focal
len gth ‘White Balance; Exposure techniques; Filters and. Exposuré meter. |

UNIT HI

Photo Journalisr: Writing Photo Captions, Photo Features and Photo Essay; Qualities essential
fer photo journalismy; Inbemet faolo joumahsm, Characteristics of. Photo journalisma.
UNIT-1I

Techniques of Phictojeurnalism - blur, freeze, panning ; Selective focusing, Frame within franie;
Zoowdng, long Exposure, Panorama; Fill in flash, flash away from camera, Candid Photography,
Digital Photography '

Books Rermnmndm :
1. Carltna, Reuel Golden, Master of Phomé;mphy,
2. Upton, John and Stone, Jim, Phaolography by Barbara Londen, (PrcntiCt Hally
3. U

Atyer, Balakrishna, Digital Photojoumnalism
Chandra, PK, Visual Communication-and Photojmfxmalism, Swasti Publishers, New Delhi,
Langton, Loup, Photojournalism and T'oday’s News: Creating Visual reality,

W

mmgi}‘;:sfarmﬁg/r m)‘ AT

4T

Project work - 80 marks
Viva - 20 marks

Attempt any three activities from the following Assignments -

1. Fach student shall produce ore single edition of 04 Pages newspaper on Computer(tabloid size) |
Each student shall design and prepare a website containing & to § pages which are hyperlinked. |

Design a cover page of any magazine (A4 size) of your choice.

Frepare an advertisement {(size A-4) based on social issue.

5-  Design a photo feature (with minimum 8 photographs) on A-3 size sheet.

l{) l" b

=
1

Every student will be assigned the Project during the Fourth Semester. The student will inake
his/her project on the given subject/ theme approved by the Head. The Project Report will be
submitted by the students at least four weeks prior to the date of commencement of the End-
Term Examination of the fourth Semester. At the time of viva, the students will make a Power |
Point Presentation of the Final Project.

Project evaluation and viva will be taken by an external exarmuner from the approved panel

S b Ll
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- The Dissertation/Practical Work is .réﬁuiféd?"iﬁb be submitted at least fifteen days before the
commencement of the IV semester examination. Students will be required to submit a
Dissertation on a Mass Communication-related topic after conducting research wnder the
guidance of a faculty member and with the approval of the Fead of the Department.

advertlsmg

USP, creative process, creative thinking, creative brief aavermmg copy writing for variuus mass
" media, advertising campaign planning (types and  phases).

UNIT1 ,
Definition of marketing, Importance of marketing, Marketing Mix - Product (Types, Lavels and
PLC), Price , Physical Distribution, Promoion, Integrated Marketing Communication.

Marketing of Services, Social Marketing, Customer relationship management (CRM), Digital
marketing, Niche marketing, Rural Marketmg and Global Marketing. !

i

UNITII |

|
- Evolution of advern_,mg, concept, functions, ciassification, advertising in the era of globalisation,

advertising.and its impact on society with special reference to children and women, ethics of
‘advertising (ASCI code of conduct), surrogate advertising, importance of self -regulation in |

UNITHE - |
Adve:rt:smg Agency—role, structnre and fanctions, client agex wy relationshi p, media plannmg
and budgeting, media selection, evaluation of advertising (pre-tests and posi-tests)

Books Recommended: !
1. Aaker, David A, Rajeev Batra and john G. Myers. Advertising Management Prentice- Hail, New |

Delhi. ;
2. Sengupta, Subroto, Brand Positioning. Tata McGraw-Hill Publishing Co., New Delhi, :
3. Rege, G.M., Advertising Art and Ideas. Kareer Institute, Bombay. :
4. Caples, John., Tested Advertising Methods. Harper &Bros, New York. |
§.  Oglivy, David, The Unpublished David Ogiivy. Sidgwick & Johnson, London. :
6. Harrison, Tony (Ed.), A Handbook of Advertising Techniques. Xogan Page, London. ‘
7.

Chunnawala, S.A. and K.C. Sethia. Foundations of Advertising: Theory and Practice. Himalaya !
Publications, Bombay. '

Shrivastava, KM, Social Media in Business and Governance, Qterhng Publishars, New Delhi, 2013 |
8. Prasad, Kiran, New Media and Pathways to Social Change, BR Publishers Corporation, New i
Deihi, 2013 |

10.  Tripathi Durgesh, Advertising and Youth, tanak Publication, New Deihi, 2016e |
1. A Rig, e ol ©d Rygrd, worar ol o9 simred), W ) ;
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N

- «=-TINIT I

- Public Relations and Corperate Communication- concept and scope, publicity, propaganda, |
advertising, and sales promotion, PR and public affairs Public Relations: Definition, objectives:
brief history of public relations in India. Structure of PR and Corporate comrnmucatl on in Sta te,
Public and Private Sectoxs

UNIT U
Tools and te-chmques of PR and Corporate communication- corporate identity and reputation,
media planning and selection for PR and corporate cominunication, Publics in corporate
communication and PR, financial publics, opinion makers, lobbying, PR process {Race
Approach),Qualities of PR personnel. - '

, UNIT IO
Crisis management- PR & corporate communication in damage control, third sector initiative
Ooportmuhes, challeuge:, and issues for PR and corporate comununication in the media |
environment,

Ethical issues of Public Relations and Corporate Communication -standards and Code of Ethics, |

professional organizations and councils |
I

Books Recontmended:

1. Cuﬂxp Scott M. and Alien H. Center, Effﬁcﬁve Public Relations. Prenhce—Ha}J New Jersey.

2. Sahai, Baldeo, Public Relations. Standing Conference of Public Enterprises, New Delht.

3. Broot, Glen and David Doxzier, Using Research in Public Relations. Prentice-Hall, New Jersey.

4, Oxley, Harold, The Principles of Public Relations. Kogan Page, London.

5. Basu, Anil, Public Relations: Problems and Prospects. Space Age Publications, New Delhi,

6. Kaul, J.M, Public Réations in India. Naya Prakash, Calcutia.

7. Mehta D.S.; Handbook of Public Relations, Allied Publishers, New Delhi.

8. Sengupta, Sailesh, Managment of Public Relations & Communication, Vikas Publishing House,

9, New Delhi.

10. Black, Sam, Practical Public Relaticns, Universal Book Stall, New Delhi. J,

11. Jethwaney, Jaishri N., PuplicRelations : Concepts, Stralegies, Sterling Publishers Pvi. Ltd., New ,
Delhi. ;

12. Tiwari, Raghunath Prasad, Rajya Sarkar aurJansampark. MakhanlaiChaturvediRashtriya }L

13. PatrakaritaVishwavidyalaya, Bhopal. i

14, 2, 9w @ e, o, oews - e @ gaER, Famey R g
ST, AT | |
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UNITI :
Statistics: Meaning, function and place of Stotisties in comintnication research, process
Measurement: Meaning, 1 avels of measurement, vahdﬂ*: and reliz 2bility of measurement.
Data CoHechon and Processmg Classification, tabulationrand coding

UNITDH
Descriptive Statistics:’ Measu.res of Central Tendency (Meaﬂ, 2\‘ Pdmn and Mode\ Quartiles,
Deciles, I‘ercenhlfm, Measures of Dispersion- (Range, Quartlle Devzatzm, Mean Deviation,
Standard Deviation and Coefficient of Vanahon) R '
Use of Compubers in Data analyscs P
UNITHI "
Cc:rremnon / Association: Characteristics of Correlation, Measures of Correlation : Karl Pearson's
coefficient of correlation, Spearman’s Rark Correlation

. Inferential Statistics: Difference Between Parametric and Nonparametric Statistical Tests; Steps

in Hypothesis Testing, Chi-square Test.

Books Recommended

1 Alja Ram (2001) Research Methods. Jaipur: Rawat Publications ‘

2 Allen Mike (2003) Quantitative Research in Cornmurdeation. USA: Sage Pubhr.aﬁrnf

3 Megigan, G, & Huston, C L. 2008, 2nd edition, Papvt’md\ C Om,mlmcatmn Research
Methods. Oxford University Press.

4 Reinard John C. (2006) Communication Research Statistics. New DeLu Sage Publications.

5 WimmenR.D. and Joseph R. Dominick (2006) Mass Media Research: Processes, Approaches
and Applications. India Edition: Cengage Learring,

6. Wrench |.S. et al. {2009, Indian Edition) Quantitative Research Methods for Communication.
New Delhi: Oxford University Press.
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M.A. (PRA)

%
(Public Relations and Advertising) /

Subject Code :PRA - .
Course Category o o :
CC : Compulsory Core Course _ ' o : i
CE : Core Elective ’ ;
Dis. : Dissertation - _ ]J
PR] : Project Work : = c |
Contact Hours Per Week {
L: Lecture ' /
T:Tutorial - - . . _
P :Practical's L C ]
ﬁﬁ:cheme of Examination _ /
1. Each theory paper EoSE shalf carry 160 masks. The Eo3E will be of 3 hours duration
Part ‘A’ of the theory paper shall confain 10 Short Answer Questions of 20 marks,
based on knowledge, understanding and applicatiosts of the topics/texts ccve_red in

the syllabus. Each question will cairy two marks for i:orrect answer.
Part 'B' of paper will consist of four questions (with infernal choice) of 20 marks each

Course Structure :
The details of the courses with code, title and the credits assigned are as given below

Eligibility :

Eligibility for admission in M.A. (Pnblic Relations and Advertising) is first bachelor degree

in any discipline from the recognized university with minimum 50%. Reservation of -

seats/ relaxation of marks for different categories will be given as per university rules. .
|
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ML.A. (FUBLIC RELATIONS AND ADVERTISING)

University of Rajasthan, Jaipur \
Syliabus for Approval 1!

Sexvester Scheme ! £
- v |
EO r T — ___"
| b BN
’ 1{ Sr. Sézé?t Course Title :::3; fi: E g :
i f v YO :
= o . - —
| 1 PRA101 | Writing for Media 7 : CC 06 |
- PRA 102 | Marketing Communication | cC_ | 06 |
5R3 ' PRA103 | Oral and Visval Communication L %
’ % E 4 . PRA 104 Theéories of Communications _ CE ., %
' AR | PRA105 | Communication Skills | CE 06 |
| 6 | PRA106 | History of Media - CE | 06 }
1 PRA 201 Adverhsmg Prmcxp]es and PrachCL CC 06 ‘
212  [PRA202 | Public Relations : Principles and Practice cC 06 |
%-E 3 PRA 203  {Toolsand 'I'echmques of Public Relatiors CC 06 } i
S % 4 |PRA204 | Consumer Behaviour . CE_| 06 |
ﬁg;_ 5 |PRA205 |Media Planning . CE %
. PRA206 | Law and Ethics of Advertising and Public ’T cE | ooe |
- Relations | |
1 : Creatxve Ad\ erhsmg and Campa.lgn Planning | CC | 06 i
A ;.% 2 PRA 302 Page Layout and Designing’ | cC [ o6 |
&= g 3 PRA303 | Corporate Communication 1. cCc ] 08 .
=S4 PRA304 | Development Communication L CE | 06 | |
AE PRA 305 | Event Management 1 CE | 06
Human Righis and Media | ClocE 1T oe |
: e RTINSt 10 T ARt b s O B
i PRA 01 | Brand Commurication | cc | o ||
IL‘ E‘: 2 PRA 402 Communication Research CC 06 |
o PRA403 | Production Techniques - CC 06 | !
25 PRA 404 | Dissertation or Practicai work CE 06 |
=85 PRA 405 Business Communication . CE 06 !
6 PRA406 | Digital Communication -] ce | os !
» 1 ] |

L f'-'___- T
Lfa ’%7 { ]\(&Y) :
. e
T?v Registrar (Acad ) =
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JAIPUR

Syllabus for MAGTEA) 201220



MA (PUBLIC RELATIONS AND ADVERTISING) |~
Syllabus for .

{

Meaning of T ransiation, ijeu of ‘Translation, Transcreation, Tools of Translation, Basic
principles of translation, Froblems of Translation, I'urpose and Importance of Translation.

. Unit-I ‘
Ditferent forms of writing- Press Release, Backgrounder, Feature, Advertorials, Reviews, Speech,!
Memoirs, Travelogue, Writing for house journal, Newsletter, Notice/ Circular, Drafting Agenda|
and Minutes of Meeting. ‘

Unat-10

Writing for Electronic Media - Corporate Films and documentaries, Creating Advertisements
(TVCs and Radio Jingles), Radio talk /feature, Writing for Social Media and Blog Writing

Books Recommatded. : : :

1 Sastry, . Venkateswara, Art and Suenee of Translaiion, Centre for Advanced Study in L.mgmshcs ,

Osmania University and Booklinks Corporation, Hyderabad.

Bhainagar Y.C., Theory and Practice of Translation, Ajanta Foblications, Delni

Ganesh, T.K., Essentials of Mazss s Meclia Writing, Auﬂwrspress, Delhi

Gupta, Om, Basic Aspectsof Media Writing, Kanishka Publishers, Distributors, New Delhi

Raman, Usha, Writing for the Media, Oxford University Press, New Delhi
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13 Yo7, NITIER, AR A orgd, il g, T feeel
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Unit-1
Defining marketmg, lmporfance of marketmsr Marketing concepts, Market Sngmtntatton
“varketing Proc&ss

Unit-I1
Marketing Mnc - Product (Types, Levels and PLQ), Pnce (Pncmg Strategies), Physical ]
Distribution, Promotion, Integrated Marketing Commumca’aon '

Umt-l'ﬂ

marke’tmg, Nlche marketmg, Ru_ral Markehng and Global Markeng

BooR: Recammended

- hotler, Keller, Koshy, fha, Marketmg Management, PH] New Ddh;
Ramaswanu Namakuman, Marketing Mm\agemem. Tata McGraw Hill
Jin, Subash C., International Markeﬂng Managemor.t, CBS Publishers and Distributors, New DeLhJ
Varshney, RL.& Bhattacharya, B., International Marl\etmg Managem::nt An Indian Perspectives,
Suitan Chand and Sons, New Delhi
Kothari, Rakesh, Mehta, Anil and Sharma, Ashok, Marketing Managenient, RBD. Jaipur.

- Sioal, Ak, faaE R ORI, R leddws, A8fet.

AT, n‘f‘ﬁrxﬁa fasﬂqqqamm) wrmrf%#arq%m SRR

Oral Commumczhon-Ongm and development of oraI oomn.muc‘atxon Usmg technologyfor oral
communication, Visual Coumummhoni’sychomgmal asp&ct‘ﬂmf nlood of colour,shapes and .
symbols, Cultural a5pects of colours and symbols .
: : Unit-H -
_Ethm and use. of szuals in inedia, Advertising Layout (clzges aﬂd tyr Def;) Componcntq and |
PT‘mmpIesofDesxngypography S T TR 4w |
Umt-HI

Desxgmr g stuaI Commumca tion, Corporate Identity (Name, Loge, Symbol, Tagline Slogan and
Captions), Designing Mailers, Posters, Pamphlets, Dummies, POPs, Packaging Designs and Sales
material ' '

B

Books Reconmended
Verma, Harsh V., Brand Management, Excel Books, New Delhi. :
Jethwaney, Jaishri, Corporate Commumication, Oxford Univ r.mfv Press, New Delht

S, Jgsh, fTaT Wemas, aR uiEewy, AEie
argg, v e, mivs %Gnga' RISTEeLTT f?n?r _B‘*?I aresTert, STy

Meaning and concept, Functions of mass communication, Mass communication theories
{Dependency Theory, Cultivation Theory, Agenda Setting Theory, Use and Graification Theory,
Hypodermic Needle Theory, Limited Effects Theory},Propaganda and Persuasion, Basics of
Intercultural communicaticn.

Unit-II
Foundatons and role of Journalism in society, Journalism and Indian Democrary (Concept of
fourth estate), Development communication, Role of mass media in opinien making, Eftrces o

Mass medld.

Dy
. e ?"”
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: Unit-I0
Media theories : lihOﬂtM'Pi"- Theory, Libertarian Theory, Social Respon':ibilm Theory, |
Democratic Partmp ant Media I‘heory Interactive Theory{Ore step flow, two step flow, mult-
step flow). _ -
Books Recormmended : o

Kumar, Keval ], Mass Conxmanication in India, Jaico Publishing House, Delhi

Narula, Uma,Dynamics-of Mass Cobtmunication: Theory and Practice, Atlantic Publishers,New

Narula, Uma, Handbouk of Commurication: Models md'Perspectives, Abtantic Publishers, New
Delhi

Jowett, Garti+ . and O Donnell, \uctona, Propaganda and Fersuasion, Sage Publicatiotis, London
Ma Quall Dends, Mass Communication Theory: An Introduction. Sage, London.

Defleur, M.L. and S. Ball-Rokeach,, Theories of Commimication. Longman, New York.

McQuail, Denis apd Windhl ‘Communication Models :for the Study of Mass Communication
Longman, London.

Werner, .;evenn} and Tankard W. James., Commurucabon Theories. Origin, Methods, Uses.
Longman, London.

Rangara;an C., Commamiication 'lheorﬁ and Models Hinialaya Publishing House, Mumbai !
S, 9. Wohe, TEEIRET BT SRIE U4 SR e, gRaRir i, g
T, e, R wasier F Rer @@, shve gl el

e, < s, Wi ¢ vy d Rigr, ARl e e e, duee |
Rz, aibwere, Wan @ afigrd, e TRaki wad, 7¢ foeh)
e, aman, ¥, 7y, wd Fellew, WER & Riar, v R T s, s

Commumcatmm (mmnmg and namre) Barriers of commumca&on Types of communication,
‘ Commumcauon process, Non-Verbal Communication Skills, Body Ianguave/ Kinesics and Eve
contact, Faaa] Expressions and Gestures, Spatial distance and Proximity. !
Unit I :
Effective comumunication skills: Writng (sentence structure, types and building paragrapbs),
Reading (skimming the main idea, read between the lines, tone and style of the content), .
Effective listening, Speai\ma {Presentation skﬂ_u ~public speaking skills and effective use of |
voice) J

Unit-TH
Models of commuriicatioty, Linecar- Aristoral, Laswell, Shdnon— Weﬁver, SMCR Non-linear-
Wilber Schram and Osgood drcola Model, Dance’s Helical medel, newcomb’s ABX model

Books Recormmended :
Mathew, M.}., Business Communication;, RBSA, Jaipur
Seely, ]ohn, The Oxford Guide to Writing and Speaking, OUP(OXF ORD)
Pal, Rajendra, Korlahalli, 1S, and Chand S., Essentials of Business Communication, New Delhi
Kaul, Asha, Business Commemication, Prentice Hall, New Dethi
Dulsk, Ronald ‘B aiid: Fielden, John'S,, Phinciples of Business Commummnon Macrmillan Publishing )
Company, London. .
McQuail, Denis and Windhl Commmucatlan Models. for the Study of Mass Communication

L,cng]nan, London.
fie, T Sy, G iR TF ferm. W ofered e %R‘WESF FAR,
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“"“15*01’\ of Print Medjia, Ongm and C,ro wih of Indian Press, Role of Prer,s in Freedom Movement,
Ongm and Growth ot Mecha 1 L?aps&vm-'lradmonal Media: Folk Dances, Folk 'I'hautre, Folk
Music, Puppetry. . ,

Unit-If ' -
’n.storlcal perspectne of Radio in luidia¥M and comnyuiiity Radm stme and private
initiatives. Pubhc Service broadcasting & Commercial Broadcastmg
Unit-1H
A historical perspective of television in India.An appraisal of Cable & DTH network and major
News Channels in India.
Books Recommended :
Parmar, Shyam, Traditional Folk Media in India. Gekha Books, Nevi Deihi.
Natarajan, J., History of Indian Journalism, Publications Division, New Deihi.
Parthasarathy, Rangaswami, fournalism in India. Sterling Publishers, New Delhi
Kumar, Keval |, Mass Comnmutinication in India. Jaico, Murnbai.
Raghavan, G.N.S, The Press in India: A Mew History. Gyan Bocks Pvt. Lid., New Delhi.
g, <. guiaer), ) 3R, A ARG USTYH, $ERER
few, <1 devmm (7). R wreilRar - 2Ry amm, R 9o ¥R, 9% Rel
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History of Adverbsmg, types of Advertxk'mg role and impact of advertising on Sodiety {Socio-
Economic effects), DAG’AAR appxmdx and AJDA Model

Unu-H _
Advertrsmcr vs other forr ms of commmucahon {propaganda, pubucxry public relations. versonal
selling and sales promotion },stracture. and function of an advertising department,
advertising: budget raethods u;»ercentag@ Qf sales, competltme pa:xrv method. objective and task
method and affordability method).

Unit-III

Ad agency (definition and furictions),types of agencies, structure of an advertising ageficy |

(group and departmental system),remuneration system of an agency {commission system, fee
system and service charges),selection of an advertising agency, dxent—agsmcy relationship
Books Reconmmended : :

Wells, William, Burnett ,john and Monarty, Sandra, Advertising Principles and Fractice,, PHI,

Chunawala and Sethia, Foundations of Advert]smg Theory and Practice, Himalya Publishing
House, New Delhi.

Batra, Satish K & Kazmii, SHH Advertising and Ssles Promotion, Excel Books,New Delhi
- Brand Management, Harsh V. Verina, Fxcei Books,INew Delhi.

Corporate Comnmurication, Jaishri Jethwaney, Oxford University Press.

Woarl, GiEsl, 19ERaT Tl oRaRR, e giiade, wEfded

qrE, T R, faws gerle o Rigra, worgm 75 09 a@ieHn, Sagy |

T, AR R, Renad g, oreikd R 9y i, SR |-

AT, Holle, SFRieS o fass, werer B Uy sed, GUg |

History and evolution of PR, Defhlition,Scope and structure of PR, Differences between

Advertsing; PR Publicity and Propaganda, Four Models of PR (Press Agentry /Publicity model,

Public Information model, One- way asymmetrical model, Twwo- way syimmetrical model).
Unit-II

Major roles of PR in management({lmage Building, Goodwill and Crisis Communication), PR |

process{RACE Approach), FR practice, Challenges in PR, Role of PR agencies and their
Functions.
Unit-ITT

Publics in PR (Internal and Externa’), Customers, Government, Média, Employees and Potential
Empioyees, Competitors, Opinion makers and Special interest groups, Stakeholders.
Books Recommended :

Mehta, D.S, Handbook of Public Relations in India, Allied Publishers, New Delhi.

Philip, Lesley, A Handbook of Public Relations and Communication,jaico Publishing House,

Delhi :

Newson, Turk, Thomas Kurckeberg, This is PR-Realities of PR, Asia PTE Ltd.

Jethwaney, Jaishri, Corporate Communication, Oxford University Press, New Delhi.
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5 Joumeﬂ, Magazines, Press Corxference Pre"s Bne_f,}“ess kit, Press szu, Prt_s., Release, Rejoinder,

Brochure, Advertorial, .)uggeqmvn Bosas,

Unif H
Audio VlSuaI as a tool fo— PR Doarmmtary Produckion, Connnercxal Cinema, Realistic Cinema,
Corporate Film, Photo Communication, Use of Photo in PR, Caphon Writing, News Reel, Vided
Clipping. '
Unit-il
Exhibition, Traditional Media: Meaning ard its Various Types, Cutdoor Media: Meaning,
Advantage and Disadvantage, Transit Media: Meaning, Advantage and Disadvantage, Direct
Mail: Meaning, Advantage and Disadvan'.age. , '
Books Recommended S ' : - |
Mehta, D.S, Handbook of Public Relations in India, Allied Publishers, New Delhi f
Philip, Lesley, A Handbook of Public Refations and Communication,Jaico Publishing House, Delhi.
Srivastav, H.O, Broadcast Technology 3 review. iGyan Publishing House New Delhi |
Newson, Turk, Thomas, K urcktberg, This is PR-Realities of PR, Asia PTE Li

Jethwaney, Jaishi, Corporate Comrmumication, Oxford University Press, New DeL i
dren, e, SR v Haw ST, yoRer R U sed, wa ! '
 WIET, HoiE, SE9YS Wfﬂﬁﬁﬁ ST R T FBER], FEYR | !
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m bz KR oA

Consumers and target diéfomexs , Consumer be}{aviotn(deﬁmtiorl and its meaning) , theories on
motivation(Freud, Maslow and Herzberg). | o

Unit-JI _
Social and Psychological influences on consumer behaviour ,needs and motives buying decision
making process.

Unit-ITJ
Consumer perceéption segmentaticn, tarjjeting &pasitioning (STP) analysis ,values, attitudes
and lifestyles (VALS) network. .
Books Recommended : ' ‘ |

Schiffmar and Lazar ,Consver Benaviotr, Pearson Prentice Hall ,New Dejhi.

Kotler, Keller, Kashy, Jha, Marketing Management, PHI, New Delhi

Ramaswamy, Namakurnari, Marketing Manzagement, Tata McGraw Hill

Jain, Subash ., Internationat Marketing Management, CBS Publishers and Distributors, New |
Defhi _ .
Varshrey, R L& Bhatiacharya, B., International Marketing Management- An Indian Perspectives,
Sultan Chand and Sons, New Delhi i
Kothari, Rakesh, Mehta, Anil and Sharma, Ashok, Ma:ketmg Management, RBD, Jaipur. !

Cla.ssiﬁcatitmrof media (merits and demerits), selection of media , media planning (definition) ,
role of a media planner.

: Unit-I1
Media planning process (sxtuatmn analysis, mplementahon and momformg) media planning

. .o N AAPRAL 01200
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strategies (media mix, reach, freque“cv and schedulmb) determmmcf cost of media
Unit-HI :
Media buymg Agenaes and then servxceq IRS, ‘\fRS HUT ABC T’{P (JM’ RAM and TAM

1

f

i

I

i

« |

Wells, Wﬂham,Bumett Iohn and Mmmrty ")‘e.mim Adwemsmg Principles and Practice, . PH’,‘
1

l

\_ Books Recommended : . ataal
New Delhi. 1
- Chunawala and bethla Feundahous of Ad\arhsmg 17hebrv and Prd(ttCE mmalya Publishrag !
House, New Delhi.. Do [EEENRE e o o j

BatraSatish K &KazmiSHH Adverhsmg and Sales Pl‘OanbGn,FJ&.E‘IBOOf\S New De_{h
Belch,George and BelchMichael, Advertisiig and Promotion: An integrated marketing
communication pexspective, MoGraw Hilt Publications. -« SRR '

b

Saard, ), Rawe A e, e e, w8 ﬁ“
WA, q‘{ ﬁ'\iﬂa’ ﬁwwm(ﬁ) m%arqf%—amsrm@ T

Copyri ght Act, : Law of Defamanon, Prasar Bharh Acf Infm mation Technol ogy Ach,
Competition Act (2002) Adverhsmg Laws in India,’ Clgarotte.v arich {'hher Folﬂcco 13md ucts Act,
2003 { COTPA) Drugs and Cosmetics Act, Drug a.nd Maglr Rpmt.d fes Act,

Trademarks and Patents (H’R) '

Uil 0 !
Ethical ~Aspects of Ad*&’erﬁémv ) Def‘eptwe amd X sl cadiig Ame*hu‘n Comparative
Advertising, 'Controversial Advertising, Subhmmm and burmm e \cfwrh ing, Stereotype
Portrayai, Effects on Children. "~ '

Unibﬁ‘{
Self-Regulation, Mandatory Regulation, ASCI code of Ethics for Adveriising, DAVFe Code of
Conduct, AAAI Pablic Relation Ethics: PRSI and IPRA
Books Recommended :

Sawant, PB, Badopadbyay PK, Advertising Law and Ethics, Universal Law Publishing company, Delhi.
Baruz, Vidisha, Press and Media Law Mameal, Universal Law pulliching Company, New D(-"h

Kunrnar, Keval ], Mass Comnwunication in India, Jaico Publumxg House, New Dv]ln :
Basu, Darga Das, Laws of the Press, Prentice Hall of India, Nevw Deihi '
Batra, Satish and Kazmi. $HH, Advertising and Sales Pramaobion, Excel Books India, New Deilii
Sales Promotion and Advertising Management, MM Mishra, Himalya Pu b]x.s!ung, House, Defhi
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Concept of creativity , Creatwe brief and UbP ,crt:atwe thinking - (vemcal and }aieral) creative
process.

oo ‘ : Unit-il

' Cbpywriting(concept'and importance}, visualisation {conicept and importance),creative ad copy
for different media (Print,. Broadcast, Web and Outdoor), psychologzcal affects used in
advertisements (Empty Space, Halo and Zeigernik).

Unit-TT1

Tvpesaf Lampaa.gn and stages of campaign Planning , adver tising appeal (rational and
emoutional) message desigh approaches.
Books Recommended :

Wells, William, Burnett John and Monarty Sandra, Adverhvuw Principles and Practice, , PHL
New Delty,

- Churawala and ‘Seﬂaa.i"mmdahcns cf Advertsmg I’hec{y and Practice, Himaiyé Publishing

S
¥

Honse, New Delhi.
Batra Satish K &Kazmi, S HH AAdverising and Sales Promotion,ExcelBocks, New Delhi
Belch,George and Belch,Michael, Advertising and. Promotion: An integrated marketing
conununication perspective, McGraw Hill Publications.

Brand Manapgement, Harsh V. Verma, Excel Books,New Delli. . -

SEarY, ST, [eeE W@ oaRs, O Resue, A el |
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Prepare your resume using MS Word ; Create good repdrri' usmg picture, chart and graph etc
Create chart &G’rapb Us mg Title, axis, Value and Label etc; Crealrp good presentation using,
picture, chart and maph ete. ; Introduction to Quark Xpress ; Text edi iting.and formatting in
Quark Xpress ‘
Create Page layout in Quark Xpress Insert Piciure and create links | in page
UNIT -3 :
Introduction to InDesign ; Create Box ltem in an Article and use of fonts ; Insert Uicture box in
Text Box ; Use of Picture Box insert Picture Box Giving ; Title Onand Below Picture Box
UNIT-C
Prepare DUMMY of Newcpa ~er and House journal, design brochure ar«l leafiet ; Introduction
to Photoshop Interface, Tools & Menus ; Use of Layers in Photoshop decument ; Methods and
processes of printing
Books Recommended :
Rajarama, V., sna Radhakrisiman,T., An infreduction to dxgltal Cr:)mputef desion, PHI, Delhi
Singh ,Vishnu Priya & Singh, Meenakshi, DTP course book, Corrputech Publications ,New Dethi
NIIR Board, Screen Printing Technology Handbook, Asia Pacific Business Press, New Dethi.
NIIR Board, The Complete Book on. Printing Technology ,Asia Pacific Business Press, New Delhu.
fig Ruyfar. Rig A, mﬁmrq%a‘iqﬁc‘mv‘ rr§ Gl
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.y hmeept of Corporate Communication, Meaning and Definition, Evolution and Importance,
. eurporate Communication Functions, Communication with Media, Relations with Government,

“orporate SocialjResponsibiiity.

Umt-H
Image: Bmldmg, Corporate Branding (Phﬂosophy and Image), Corporate Culture, Specialities
and Novelties, Trade Shows and Exhibitions, Events and Sponsorships, Crisis/Disaster
Management, Instttutmnal/ Comorate Advartising.

Unit-1T . S :
Financial Corurnumication, Understanding financial market, Financial instituiions, REl and SERI
regulation, Financial products, Financial Advertising, Financial communication process for
[POs. Mutual Funds, Investor Relations.

' Books Recomitended :

}ethwaney, Jaishri, Corporate Cornmunication, Oxford University Press New Delhi.
Verma, Harsh V, Brand Management, Excel Books, Noida, Uttar Pradesh.
Belch, George andBelch, Michael, Advertising and Promotion:An integrated Marketing
Commumnication Perspective, McGraw Hill Fublications, New Delhi,
Blythe, Jimn, Marketing Commamication, PHI, New Delhi.
| oA, W, R od S, R yetee, i feedll
 ag, e e, e aedE 08 Rigis, woRar R gy d@ed S |
e, Jiof, ST O e, mm%ﬁﬁwmﬁr AR |

Concept of Development: Changes in the concept and scope of development, historical overview
of development, issues and indicators of development, review of Five Year Plans for
development in India.
Approach to development : Basic need, Integraied development, Local organisations, Self
developmenit, Participatory development.
Role of Communication in Development.

: Unit-IT |
Social and Rural Development: Social indicators of development-education, literacy, nutrition
and health, population control and family welfare, environment, women-empowerment.
Coverage of contemporary social issues of importance to society such as gender, race, ethnicity,
religion, social class, poverty, development issues and public health, ethical and context specific
considerations in reporting such issues.

Unit-ITT

Development Communication: Concept and process, Dominant, Dependency and Participatory
Models of Communication. ; Participatory message making, Decision making and action.; Role
of interpersonal chaniwls, traditional media, mass media, new information and communicabon
technology in development, with special reference to India.
Books Recommended : ‘

White, Shirley A., K. Sadanandan Nair and Josepk Ascroft, Participatory Communication: Working

for Change and Development. Sage, New Dethi.

Ambastha, C.K.,, Communication Patterns in Innovation Development, Extension and Client

Q "/ - B HATs for MALIERA) 201220
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System. B.R. Publishing Corporation, Delhi

Servaes, Jan, Thomas L. Jacobson and Shirley A. White (Eds.), Participatory {cmmunication for
Social Change. Sage, New Delhi. -

R Schramm, Wilbir, Mass Commuticatioh and Makonzl Develcpment UNESCQ, Paris.

." o ‘Thakur, BS. and Binod Agrawal (hds.), Media 1 Utilization for’ the Devdopmer.t of Womr'n and
o "Children. Concept Publishers, New Diotii.

Poldu"apurxar, Raja, Rura! Development hwough (nmmmuiy Television. Concept Publishers, New
Delhi.

Rao, BSS,, Television for Rural Development. Concept Pubiishers, New Delhi.

Mehta, S.R (Ed.). Communication and Development: Issues and Perspectives. Rawat Publicaticns,
jaipur and New Delhi.

Banerjee, Sumanta, Family Planning Communication-A Critique of Indian Programme. Radiant |
Publcations, New Delhi.
Dhama, O.P. and O.P. Bhatnagar, Education and Commumcahon for Development Oxford and
[EH Poblishing Houses, New Delhi '
Gupta, V(S,, Communication and Development, Concept Publishing Co. New Delhi.
Gupta, V.S. and Singh, Ranjit (Ed.), Commmu,cauon Planning for Sociceconomic Development,
Har.Anand Publication, New Delbi.
Narila, Una, Deve}oq,r*ent Commmncahcm—'l'hcory and Practice, Har.Anand Publication, Delhi
Dua, MR. and Gupta, V'S.; Media and Development, Har. Anand Publication, New Delli
Kuppuswamy, B. Communication and Social Development in Iridia. Sterling Publishers, Delki.,
Murthy, DVR, Development Comuunicition, Kardishka Publishers & Distributors, Delh, 2013
SR, AT TR, TIHRG T Aard War, e genm AR, armerd |
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Introduction to event management, Principles of event management, Scope of event, Event
manager, Event team, Code of eﬁ.xc\, Establishing Policies & Procedures.
Unit-2 . i
Preparing and Planning Schedu]e Organizing Yasks, Usmg the Schadule, Responsibiiity,
Checklists, Expert Resources, The Budget, theme, light & sound, Sponsorship principles, Logistic
pohcv S i
s ‘ Unit-3
Size and categories of Event : Sports, Pallies, Wedding, corporate evenls, Designing the event: |
Establishing Objectives of event, Prepaiing event proposal, Use of planning tools, case studies.,
Books Recommended :
Mohan, Savita, Event Management & Public Relations, Emca; Pubhuhmg House, New Delhi. :
- Singh, Kaushalendra Saran, Event Management Principles and Methods, Kanishka Publication 5
New Dethi,
Harichandan, PC, Event Management, Globai Vision Publishing House, New Delhi. ;
Shone, Anton & Parry, Bryn, Successful Event Management: A Practical Handbook, Cengage !
Learning India, New Delhi. ‘

Human Right- oorkcépt, meaning and challenges. Human Rights under UN Charter-Council on .
Human Rights- International Covenants on Human Rights. .
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Unit-11
UDHR 1948-.Convention on Civil and Politicul Rights. 1966- UN Conventions on Economic,

5 “djuman Rights in Giobalized World. Right to adequate Food, Education, Information,
o ,

Employment Guarantee, Heaith and Hygienic, domestic Violence and Rights of accused and
suspected person.

Unit-IIi
International Human and Civil Rights Organizations-— Amnesty International
Human Rights Commissions in India-- NHRC, SHRC, Human Rights court in districts.
Human Rights and Media
Agenda setting- framing of issues- newsworthiness- Human Rights mechanism and the
agencies,
Assessment of reports- reporting and writing for Human Rights and courts.
Books Recommended -
Gopala Bhargava: Human Rights Concern of the Fuiure; New Delh, Gyan books, 2001.
H.O. Aggarwal: international { aw & Human rights; Allahabad, Central Law Publications, 2000.

NJ Wheeler and Timothy Dunne: Human Rights in Global Politics; London, Oxford University
Press, 1995,
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trand (’1etm\tmn anu rmpcn tacet, pr )du ctand pe unmu 11 mncep bTﬂJ’\d positioning {concept
and strategies), Kapferer's biand ider t.u:y prism. - ‘
} Uﬁu.t-.x : . E :
Brand dr’valopme'lt md&x a"‘d <z tegory dev ele"“unt mdex, brand e;\tensjon L':and mg

strategies, concept of brand loyal{y g;oba! hrarcmvr ;tmthgy (stanaamjsatn,n and
custommisation- -~ ¥ : T

Umt—HI
Tvpes of brands {symbolic, experiential and fuucuonal} Stages of brand management.
(mtrod uction, elaboration, and fortrfxmtxon) brand portfoho b"and eqmtv ( BAV models and

AAKER model; ,Dra,nd valuation (Inter brand method)
vBaok.s Rewmmended '

R Fatias

Moorty Y.L.R., ‘Brand M;m,aoemfmt V tkas Pubhc«hon. New Delhi,
Verma Harsh V, Brand Management, Excel Books New Delhi

Kotler Kelier, Koshv Ahd fha, Marketig Managmmmt Prentice-Halt of tndi fia, J\ ew Dethi

David Akkar, Maraging Brand Equity, Prentice HAl of Inda, New Dethi *~ ~ + 77
Thunawald S.A., SethialC Covpendiom of Brand' Mithagermieitt, HII"IB.“{“H' Publishing Housc,

Mumbai |

Kapferer, jean-MNoel, Stratepic Brand Manrgenent, Kogan Page India Private Limited, New Delhi

bemgu]:rfa ‘-ubroto Branc I'asmu"mg, Taia McGraw; Hs'h, Pew; Deﬂ‘u .

Introduction : The Memrng of Research and the Scientific Method ,hdractpnshm or Research
and the Devejopment of Mass Media Research, Clasmﬁcat;on of Resear Jx '
The Elements of Research : Concepts, Constructs, “Hypotieses/ Kesenrch Quiastions and
Instrumen tahon, Vanable.s, Mea,surement, Scales

: UNIT- &
Major Communication-Research wieth{,dz. : Experimental Rest,m iy, sunvey. }.\f_f =arch, Confent
Analvsis, Casg study, Observaticnal Research, in-depth Interview. and Focus Group Discussion

Sarapling : Meaning and Types of Sampling Population and Sample, Sample Size and Sampling
Error

UNIT- I
Areas of Mass Communicatinn Research @ Frint Media Research, Glactronie Media
Public Relaticns Research, Advertising Kesearch, Media Effects Researcls
The Research Procedure : The Hesearch Proposal and Report writing
Books Recommended :
Babbie, E. (1986). The Practiée of Sociaf Research. California: Wadsworth Fubi dishing Company.
Berelson, B. (1952). Content Analysis in Commgzzication Research. New Yorr: Toe Freo Pross
?%-"gh V. & Katz H. {1999). Adoertising Principles: Choice Challenge Chunge 1inarmvond, Wimors:
NTC Publishing Group. :
Buid R. W. (1978). Content Analysis of Comr-um!mhorm New York: tdacmiflen,
Littie, W. Stephen (2001). Thegries of Human Conmuenication. USA: Wardsworth.
Teumaive A (2603). Mass Conmunication Research. {An Introduction;. thadar: Soeptre Prines Ltd,
Wimmer, R.D & Dominick, R (2000). Mass Media Resenrch (oth Edition). Belmaord,

Research,
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Californja:Wadsworth Publishing Company.

Yin, R. (1994). Case Study Research:’ Design and Methods. Beverly Hills, CA: Sage Fublishing.

- Watson, Tom and Noble, Pml, Evaluatmg Puch Relztions, CIPR, Kogan Page, 2007, London
and Philadeiphia.

‘\hu,ta Ram, Research Methods, Rawat Puplications , Jaipur.

Fletcher, Alan D. and Bower .Tomas ALF undamcrxta]s of Adva‘tjsing Research,, Wadsworth
Fublishing , Lendon. . : ; .

Woells, William, Burne't John and Monarty Sandra, Advertising Principles and Practice, PH],
New Deihi.

Chunawala ard Sethia, Foundations of Advertising Theory and Practice, Himalya Publishing
House, New Delhi.

Fundamental concepis of photography (paﬁs and types of camera), aesthetic vaiues in
photography(compositian: patspective and colour) product-and event photography.
: - Unit-IT :
Radio s‘tudm set up., tvpes of mmrophoms ,voice presentation on radio / “effective use of voice for
radio, production of radic commerdals and jingles
T umitn

Fundamental concepts 0, f-video camera, basic techniques of audao-wsual/ video production,
production of te}evzsmn cornmprmals/ advertisements -
Books Recvmmended

Wells, Wﬂham ‘Burnett . John a.ud Mcna:ty ,Sandra Advemsmg Principles and Practice, PHI,

New De]hx. _

Chunawala and Sethia, Foundanons of Advemsmg Theoq* and Practice, Himalya Publishing
House, New Delhi. s :
" Frost, Lee; Photog'apﬁy, Gnden.

Belavadi, Vasuki, Video Ptoducuon, Oxford Umve:sxty Press, New Delhi
© Ra; MitchSybasics of Audio-Visual Editing, Random exports, New Dethi
EY, GEpISE UHeIRar, BRI Wiker e, daggen
mee, A3 RS WM aee U R, ToryrT R W amredl, @as |

The Duserta'aon/ Practlcal Work is :ﬂqa}red to be submitted at least nrhem» days ’wfort the
commencement of the IV semester examination Students will be required to submit a
Dissertation on a Mass Commumication-related topic after conducting research under the

guidance of a faculty member and with the approval of the Head of the Department whereas the
practical work will be assigned from the department.

Business Communication (Defmltlon) Difference between business communication and
marketing communication, Types of Business commumication, Internal (Horizontal, Vertical,
Diagonal and Grapevme),ExtemaICOﬁununmhon, Principles of Effective Communicetion (7
Cs), Face to face, . Telephonic_ conversation, 'Meetings, Seminars and Conferences, Group
Discussions, Interview {Types).
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Written communication, Businese. r?x?nﬁicpr:ndmc:‘(otmdun and forms), Business letters,
Enguiry letter, Quotaticn: letter, Order letter, Sales letter, Claim letter, Adjustment letter,
7 v.\-ltauon letter. ““"

Uil

Warning letter, Apprcmahr'lt Tetter, Symwathy letter, Memo,Notice and mdars Formal
Reports, Iniormal Reports, wu{ma ;bb appht:dtlon, Technical p*oposal
Books Recommended : -
Mithew, M ], Business Comimrication, RBSA Publishers, Jaipur.
Pal, Rijendra, Korlahalh, }, S, Essentials of Business Communication, Sultan Chand & Sons, New
Kawd, Asha, Bosiness Communication, Prentice Hall, New Delhl.

Dulek, Ronald E &Felder, }ohn 5 Prmap}es of Business Communication, Macmiilan Publishing
\ompanv London

. Umt—I
Digital Commumranon, Cons:ept and importance, Evolution of digital media (Global and India),
Convergem:e media, Various digital platforms, Forms of digital media(owned, paid and earned).
Unit-TT
Website strategy, E-mamehng, Paid search marketing, Email marketing, Integrated e-marketing,
Digital media metrics (Fage, hits, page impressions, clicks and reach), Revenue metrics.
‘ |  Unit-H1
Social media communication, Soc:a] Media Networks, Use of Social Media in PR, Mobile
markeung, Digital PR, Online advertising, TRAI
Books Recommended : :
~ Ryan, Damian, Understanding Digital Marketing: Marketing Strategies for Engaging the
Digital Generation, Kogan Page India, New Delhi.

Parkin, Godfrey, Digital Marketing-Strategies for Online Success, New Holland Publishers 1 td,
London

Chaffey, Dave & Smith, PR, E-marketing Excellence : Planning and Optimizing your Digital
Marketing, Routiedge, New Delbi.
Khandekar, Vanita Kohli, The Indian Media Business, Response Books, New Delhi.

Rogers, Evertt M & Sirghal, Arvind, India’s Communication revolution, Bullock cart to cyber
marts, Thousand QOaks, New Delhi.

5‘6 | ' TAl pvilﬁg}‘j !

PerSonnel Letters Reference latter, Appomtmexl letier, Conﬁ.rmatmn letter, Promotion letter,



